
~ "’. ~’ FOI~I~’I OF ORDER AND TRANS~tl ITAL B~ BOAiti), ( (I~I[\lf~hSI(JN, OR ( Ot.Jf’~CIL

DEFENDANT’S
EXHIBIT

~XHIBrr
NO.    481

(name of governing body)

Washinqton State T.iquor Control Board
(agen~y-name. if applicable)

Resolution No. 71

Admlnislrative Order No .....62

(l) Bc it ft.’solved by Ihe      Washington State Liquor Control Board
;It:lii’~ al Capitol ~laza ~uildin~, 1025 E. Onion Ave~u~i~, Nashinqton

(place)
tbut it d~ promulg;lle and ndoptcd the annexed rules r¢laling to:

WAC 314-20-100 BEER W~OLESALE PRICE POSTING (Rule 49)

WAC 314-24-190 WINE W~OLESALE PP~CE POSTING (Rule 81)

(ow~)

112) AIoTERNATIVK A. tl.~e Wdy for .~doptlo. of i’c~.~K Rfflgs~ "
Cont~n t~o ~    &-u~-u ~

sh~lmkedlhct: WAC 3!4-52-070, -080, -090, -iii, -i13, and-120
)X .pursu:lnl 19 RCW 34.04.~0(2}; WAC ~14-20-100 ~nd 314-24-190 shall take

~ffec£X :lL a later date. such d~ae bch~g ~~.

We.                                                                         , llnd that
emergency exisls and that tile foregoing order i.i necessary fur the presernzlion ~)[’lhe pubJ~� hcallh. ~fcly.

~o~sc4 action ~ould ~ contrary to public iuterest. A s~ttemeut of the facts ccnstiiuting such ~nergcacy

rules are therefore adopied as emergcney.ruk~ to t.akc eli’,let t ptm liling w[lh the L-tide ~ev(scr.

(3) I)ursmmt It~ tile requirements or I~CW 34.04__ (1977 C 19 § 2)~ thai "every a~eucy shall interstate t~

statement (a). (hi, or (e) ns ap~opriate):                    - .
~ i (a) Th~s rule in prcmulguted p~rs,~nt t~ RCW

;t~ L~ iutcud~ to administnul~e~y implcn~nt that stnlutc.
[ , (b) This rule is promulgated pursuanl to RCW

which directs thai the

(agency) .
hxL’; ltuthorily to in’~)lelnent the prov}slons of                                                            :

(name of a(.l or RCW citation)
i , (el Thi~ rule is pron’ml~.ltcd under the gcu,:nd rule-making authority of the

Washington State Liquo~ Control Boaxd
(agency)

ax:~ulhori/.edinRCW 66.01~.030e RCW 66.08.06"0~,RCW 66.98.070 and Title 34 RCW

(4) l’l~: undersigned he;cby declares thnt he has complied with the provisions of the Open public ~(eegngs Act
(chapter 42.3~" RCW), Ihe ~dminislrut[ve Procedure Act (chapter 34.04 ~CW) dr "lhe Higher EduCation
A4minL~lmlive Pr~ur~ Act (chapter 28BA9 RCW), as ~q~)ropr[ate. and the State ~e~iiter Act (ehapte£ 34.0g
RCWI.

DOCKET #"     FILE ~.~

AIWIH)VI~t) ANI) AJIOP’I’Ihl) Januar~l~ ...... I% 7~__.

~DE REVISER’S OFFICE . LI II. PEDERSEN
", Chairman
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WAC 314-52-070 OUTDOOR ADVER~IS~I~G .(RLLIe 122)

WAC 314--52-~80 NOVELTY ADVERTISING [Rule 123)

W~C 314-52-090 ADVERTISING J01N~LX BY RETAILERS AND MA~FAC~URERS,
IMPORTERS, OR W}]OLESALE~S, PRO~XBXT~D (R~le

WAC 314-52rlii ADVERTISING "BY RE~A~L ~’ICENSEES-~ON PREMXsEs (~ule 126~i

WAC 314-52-II~. BRAND SXG~S2d~D ~61-NT-oF-sAL~ DXSPLAyS ON B~TAIL
LICI~NSED PILEMISES (Rule 126.3)                     ’

WAC 314-5~-120. AD%r~ISING BY HO~DE~ O~ SPECIAL OCCASION CLASS G
OR J RETAIL L~CENSES . (Rnle 126.6)

Resp to C~tco RFp
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III ¯

STATE OF WASHINGTON
WASHINGTON STATE LIQUOR CONTROL

Administrative f~r,|,.~ IIo. 62

STATEMENT OF PUKPOSE AND ~34PLF/MENTATIO)~

TITLE :
NAME OF AGENCY: WASHINGTON STATE LIQUOR CONTROL

DESCRIPTION OF RULES:

WAC 314-20-100 and WAC 314-24-190 govern hhe postJ,,,J of
wholesale prices by beer and wine wholesalers. WAe" 314-
52-070, -080, -090, -Ill, -113, and-120 relate t,, |he
various forms and location of liquor advertisi,*g.

STATUTORY AUTHORI~~f: RCW 66.08.030, RCW’ 66.08.060,
and Title 34 RCW.

If. SUMMARY OF RUI~ES:

WAC 314-20-100 and WAC 314-24-190.are ~,ended to eliminate
identification cards for platform delivery, and to provide
that beer and wine wholesalers may sell beer and wine to
retail licensees for delivery either at the retailer’s prem-
ises or the wholesaler’s loading dock. The rule ft,[ther pro-
vides that a wholesaler’s prices to retail licensees shall
be the same at both places of delivery. WAC 314-52-070 is
amended to clarify the references to outdoor signs and
advertising matter. WAC 314-52-080, concerning nouelty
advertising, deletes the reference to recipe booklets, pro-
hibits specified liquor suppliers from providing nouelty
advertisiDg items to retail licensees, but permits non-llquor
suppliers to sell such items to retail licensees f(~i use,
distribution or sale on the licensed premises. W~C 314-52-~90,
concerning joint advertising, adds importers withJq its terms.
WAC 314-52-111 permits on-premises advertising by retail
licensees under spec±fied conditions. .WAC 314-52-]13
authorizes suppliers to furnish brand s~gns and point.-of-
sale material to retail licensees under certain conditions
and broadens point-of-sale material to include table tents,
recipes, and other su.ch brand advertising material for display
at the point of sale. WAC 314-52-120 clarlf~es the language
relating to advertising by holders of Special Occasion Retail
Licenses.

In addition to the
responaibilityfor
rules:

I.W. (Bob) H~ison

Board, the following agency pel’s¢,n~el have
drafting, implementing and e~forcing l:hese

TITLE

Supervisor,

Division

ADDRESS ’I’SLEP~6NE

Capitol Pl~za Bl~g. 753-6282
olympia, WA

Dean Turner Chief Enforcement
Officer

Same 753-6270

Doug Alexander Information Officer Same 153-6276

Jewell Owens Advertising S~ne 753-627~
Coordinator

Arthur Mickey Asst. Attorney S~e
General

~53-6284

- 1 -

P,,~p Io Co~lo~ RFP
3921

TX481-003



IV. Dav~ Stipek, repr~sentfng the Joint Council of Teamsters, opposed
the amendments to WAC .314-20-100-and WAC314-24-190. Phillip
Kochevar, Albert W. Ir~ine, A1 Roth, Jr., Co~e Roth, Joe Krause,
Che~terO. Fiedler, John H. Van Gasken, Gar~ Dennis, Fred Ryan,
Fred Ryan, Jr., Kenneth W. Bennett,Gloria J. Hamstad, Duane L.
Sampson, Mick Blackburn, JamesD. Gardner, Patrick W. Hewitt,
Robert Schaefer, Gerald Junt, and O. T. Seifert, Jr. opposed the
propbsed changes to the nogelty advertising rule WAC 314-52-080.
It S~ould be pointed out that this opposition was prior t6 the
Board’s further amendment to this~rule at the hearing. Gene A.
Ford, Ken Cloutier,- Gilbert B. Breimeiste~.Stanley M. Levine, Mark
B. Levlne, and.Hal Wolfe favored the proposed changes to the rule.

SUBMITTED in accordance with Chapter 84, Laws of 1977, ist Ex.
SgSs., this 19th dayof January, 1978.

~̄
Chairman

2 -
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AMEI~DATORY SECTION (Amending Order 54, filed 5/24/77)

WAC 314-20-100 BEER ~OLESALEPRICE’POSTING [Rule 49).
(i) Every beer wholesaler shall f±le with t~le Board at its

office in Olympia a price posting’showing the ((~e~e~ed)) whole-
sale pr±~es at which any and all brands of beer sold by such beer
wholesaler shal! be sold to retailers within the state.

(2) N6 price po{ting shall become-effective until fifteen
deys after the actual filing thereof with the board. !n the
event a price posting is filed before a previous one has become
effective, the subsequent, filing shall nullify said previoas price
posting.

(3) Each price posting shall be made On a form prepare~ and
furnished by the board and shall set forth:

(a) All brands, types, packages and containers of beer
offered for sale by such beer wholesaler.

(b) The ((ae~£vezed)) wholesale prices thereof to retai!
licensees~ including allowances, if any, for returned empty con-
tainers.

.(4) No beer wholesaler shall sell or offer to sell any
package or container of beer to any retail licensee at a price
differing from the price for such package or container as shown
in the price posting filed ~y the beer wholesaler and then in effect.

(5) Quantity discounts are prohiSited. No price shall be
posted which is below "cost," or below "cost of doing business," or
a "loss leader," as those terms are defined in chapter 19.90 RCW,
Unfair Practlce~ Act, except as otherwise provided in such Act.

.(6) Wholesale prices-on a "close-out" item shall be accepted
by the board if in compliance with chapter 19.90 ROW ~nd the item
to be.discontinued has been listed on the state market for a period
of at least six months, and upon the’further condition that the
wholesaler who posts such ~"close-ou~ price shall not restock the item
for a period of one year following the first effective date of such

’blose-ou~ price.
(7) If an existing written contract or memoran~un of.oral

agreement b@tween a licensed brewer, certificate, of approval holder,
beer importer or beer wholesaler and a beer wholesaler, on fil~ in
accordance wit~ {(~e~la%~en-~49~).) WAC 314-20-105 (Rule 49.5),
is terminated by either party,~and a new written contract or
memorandum of oral agreemeht i~ made by such a supplier with another
beer wholesaler in the affected trade a~ea, the board, after re-
ceiving such new contract or memorandum of oral agreement and a
corresponding wholesale price posting from the newly designated beer
wholesaler, may put such filings into effect immediately: PROVIDED,
That prices and other conditions of such filings which are in effect
at the time of such termination shall not be changed until subsequent
filings are submitted to the board and become effective under
regulatory procedures set £orth in other subsections of this
regulation and {(Re~u~a%~en-~49~)-) WAC 314-20-105 [Rule 49~.5).

(8) The bo~r~ may reject an~ price posting which it deem~ to
be in violation of this or any other regnlation or portion thereof
which would tend to disrupt the orderly sale and distribution of
beer. Whenever th~ hoard shall reject any posting the licensee sub-
mltting said posting may be heard by the board and shall have the
burden of showing that said posting is not in violation of regulation
and/or does not tend to disrupt the orderly sale and distribution of
beer. Thereupon if said posting is accepted it shall ~ecom~ effective
at the time fixed by the beard. If said posting is rejected, the
last effective-posting shall remain in ~ffect until such time as an
amended posting is filed and approved, in accordance wit|] the provisions
of this regulation.

Resp to Costco RFP
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(9) All price ~ostings filed as requized by this regulation
sh~ll at all times be ope~ to ~nspect~on to all trade buyers within
the state of Washington and shall not within any: sense be considered
confidential.

de~vemy-~-~ee~-ae-ehe-p~ae~emm-e£-a-bee~lwh~ese£e~-p~ev~aed-%h~%
sa~h-p~a%~e~m-de~ve~y~sha~-beUmaae-~n~y-~pen-p~eeen%e%~en-%e-~_he

~he-Bea~-~ey-p~ese~Be-e~-eha~-Be-~ss~e~-ee-a-~e%e~£-~&eeneee

~&s%ea-by-%he-~e~ei~-~&eensee;--Ne-whe~esa~e~-sha~-pe~e-a~£ve~y

P~eee~%e@-by-e~e-~eea~-l~eeRsee~--S~eh-e~eh4~%~eae~en-sha~-~e

%~e-~ssm~)) Any Seer wholesaler or e~ployee-authorized by his
wholesaler/emp[~y’~r may sell beer at the wholesaler’s posted prices
%o any Class A, B, D,’E, H~0r G licensee upon presentation to such
wholesaler or’eiployee at the time of purchase of a special pe~i~
issued hi" t~"’board t0 such l’icensee.              "

(a).~. Every Class A, .B, D, E,’H, or G licensee upon purchasing
any b’~er from a wholesaler, shall f~ediately’ Cause ’~uch beer ~o
be delivered to him licensed pr~mses, and he shall no~ thereafter
pe~it s~ch beer to be disposed of in any .manner except as au~horize~
by his license.

(b) Beer sold as provided herein sh~ll..be-del~vered-by, such
wholesaler or his authorized eRp]oyee.either to ~Dn reta~iler’s
licensed premlses om directly tD such retailer at the wholesaler’s
licensed~es: PROVIbED~ HO~R, Tha~ ~ .Whol~saler".~
tO retail licensees shall ~-the s~e at" boh~ ~hb~ blAbes" of ~eli~.

p. 2 Resp to Co~t¢o RFP
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AMENDATORY SECTION .(Amending Order 54, filed 5/24/77)

WAC 314-24-190 WINE WHOLESALE PRICE POSTING (Rule 81).
"(i) Every wine wholesaler shall file with ~he board at its

office in olympia a w~ne price posting, showing ~he "((~e~e~e~))
wholesale prices at which any and all brands 0f wine offered for
sale by such wi~e wholesaler shall be sDl~ to retailers within the
state.

’(2) All price postings must be receiVed by-the board not
later than the fifteenth day of the month, and if approved wil!
become effective on the first day of the calendar month following
the date of sHch filing. An additional period,~ not to exceed five
nays will 5e allowed for~revision of a price posting to correct
errors, omissions, or to meet.competitive prices filed d~ring the
current posting peried," but a~revised posting mus~ be on file at
the board office by not later than the twentieth day of the month

.in order to become effective on the first day of the next calendar
month.

(3) Filing Date Excepticn--~enev~r the fifteenth.day of
any month falls on Saturday, Sunday or a legal holiday,.an original

.price posting may be filed not later than the close of business the
ne~xt buslhess day.

(4) In the event that a wine wholesaler determines to make
no chgnges in any items or prices listed in the last filed and
approved schedule, shch prices listed in the schedule previously
filed an~ in effect, shabl remain in effect for each succeeding
calendar month until a revised or amended schedule is filed and
approved, as provided herein..

(5) Postings shall be. submitted upon forms prescribed and
furnished hy the board, and sh~ll set forth:

(s) All brands, types and sizes of package~ or containers
of wine offered for sale in this state by such wine wholesaler,
which packages or containers shall be limited to the sizes per-
mitred in ((Re~ee~on-466~)) WAC 314-24-08S (Rule 66).

(b} ~he ((Be~ve~e~)) wholesaie prices ~Hereof within the
state, which prices shal£ i~clude the sta~e wine gallonage tax"
9f ~eventy-five cents pergallo~ impDsed under ROW 66.24.210~

(6) NO wine wholesaler shall sell or offer for sale any"
package or container of wine at.a price differing from the price

~ of such item as shown in the price posting then in effect.
(7) Quantity discounts are prohibited. No price shall be

posted which is below "cost," or below "cost of doing business,"
or a "loss leader" as those terms ire defined.in’chapt@r 19.90
RCW, Unfair Practices Act, except as otherwise provided in such
Act.

(8) Wholesale prices on a "close-out" item shill be accepted
by the bogrd if in compliance with chapter 19.90 ROW and the item
to be discontinued has been listed on the state market for a period
of at least s~x .months, and upon the furthercondition that the
wholesaler who posts .such a "~lose-out" price shall not restock
the item for a period of one year follo~ng the first effective
date of sI~ch "close-out" ~rice.

(9] If an existing written contract or memorandum of oral
agreement between a domestic winery, certificate of approval
holder, wine importer, or wine;wholesaler and a wine wholesaler,
as filed in accordance with ((Reg~a~ae&~n-~@a~)) wAC 314-24-200
(Rule 82), is terminated by either party, and a new written
contract or memorandum of ors! agreement is made by such a supplier
with another wine wholesaler in _the affected t~ade area, the board,
after receiving such new written contract or memorandum of oral
agreement, and a corresponding whole~ale price posting from the
newly designate~ wine ~holesaler. may put such £11~ngs ~n~o effect

p. 3
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immediately:. PROVIDED, That prices and other conditions of any
such filings which sre in effect at the time of such termination
shall not be changed prior to the next applicable filing period.

(I0) When a new~wlne wholesaler’s license is issued for the
first time by the board, the holder thereof may f~le ~n initial"
price schedule and request that such posting be placed into effect
immediately. The board may grant such approval, providing that
such ppsting is in compliance with all other applicable regulatory
requirements, and that contracts and memoranda are on file, in
accordance with ((Req~e%&en-~8~)) WAC 314-24-200 (Rule

(ii) " The board may reject any prlce posting or portion
thereof which it deems to be in violation of this or any other
regulation or which would te~d to disrupt the orderly sale and
~istribution of wine. Whenever the board shall reject any posting
th~ licensee submitting said posting may.be heard by the board and
sh~ll have the burden of showing that the postin9 is not in viola-
ti~n of regulation and/or does not tend to disrupt the orderly sale
and distribution of wlhe. Thereupon .if saldposting is accepted
it shall become effective at 8 time fixed by the board. If said
posting or portion thereof is rejected the l~st effective posting
shall remain in effect until s~ch time as an amended posting is
filed and approved i~ accordance with the p~ovisions of this
regulation.

eJae-pes%e4-~e~ve~e@-p~ee-ae-~e~Be~-~-Re~lae&e~-48~x-may

an~-~pen-p~ymene-by-ehe-£~eensee-%e-~e-Bea~a-e~-an-e~e~-~eS-e~

~e~es~-sha~-~&s~-ehe-name-~nd-~a~ess-e~-%he-whe~esa~e~-e~-w~e~esa~e~s

ae~.~ve~y-e~-w&ney-~n~-ehe-neme~-~he-n~u~%-pe~se~-s~-pe~sems

££eee4-by-hhe-re~a&~-~eeneee=--Ne-w~ese~e~e~e~-pe~m&~-ae~ve~

%he-Bonsai)) .A~.~y wine wholesaler or employee .authorized by his
wholesaleS-employer may sell wine at the whol~saler’s posted prices
to ahy Class C, F, H, or J licensee upon presentation to such whole-
s~ler or employee st the time oZ purchase o~.a specia! permit issued
~y the bo:ard to’such licensee.                .

(a) Every Class C, ~, H, or J licensee, ripen purchasing any
wine from a wholesaler, shall immediately cause such wins to be
delivered to his licensed premises, an~ ~e shall not therlafter
permit such wine to be disposed of in any man~er except as authorized
~y his license.

(b) Wine sold as provided herein shall be delivered by such
wholesaler or his authorized employee either to such retailer’s
licensed ~emises or directly to such retailer at the wholesaler’s
licensed premlses: PROVIDED, HOWEVER, That a wholesaler s prices
~re-~licensees shall be the same at both plae~’s.’of deliveryi"

(13) All price postings filed as reqnired by this regulation shall
at al~--~[mes be open to inspection to all trade buyers within the state
of Nash~ngton an~ shall not in any. sense be considered confidential.

ResptoCostco RFP
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AMENDATORY SECTION" (Amending Order 46, filed 6/9/76)

WAC 314-52-070 OUTDOOR ADVERTISING. (Rule 122). (1) "Outdoor
advertising" as u~ed in these regulations shall include ar]~ form
of advertisement of liquor or the service of liquor whic.h is visible
to the general public from a public thoroughfare; PROVIDED, HOWEVER,
That advertisements visible through windows or affixed to exterior
walls of a licensed premises, although visible .to %he general public,
shall be governed as:otherwise, provided in these regulations.

(2) "Sign~" as used in these regulations shall include all
visual forms o£ advertising liquor or the service of liquor          ,
whether illuminated or nonilluminated, single-faced or multiple-faced,
stationary or revolving; PROVIDED, HOWEVER, That "point-of-sale"
signs and material shall be defined and governed as otherwise pro-
vided in ((%hese-~egu~%~ens)) WAC 314-52-113 [Rule 126.3)

(3) Sketches, in triplicate, of all outdoor slgns advertising
the sale of l~q~or by a retail licensee~ shell be submitted by
the licensee or aFp~icant for board consideration prior to installa-
hlon~ PROVIDED, ~O~VKR, That outdoo~ r~aderboard messages and/or
interior signs visible throHgh a wlndow of a premises will be ~
confOrn%~ncewith WAC 314-52-015 "(Rule 116.5) and will be submitted
to the local Liquor Control Board enforcement officer for approval
prior to display. In the event any OutdoOr signs or outdoor
readerboard .message{ are installed without prior approval, the
board reserves the right to require immediate removal regardless
of any "expense involved.(4) outdoor signs and othe~’o~tdoor advertising matter shall
bs deslgne ,-~-~halled and used i~a manner not offensive to the

(~} ~0 OUtdoor advertising o~ liquor sh~11 he placed in proximity
to Echools, churches, playfields used primarily by minors, or other
public institutions, nor any place which the board ~n its discretion
finds contrary to the public interest; PROVIDED, H0~EVER, That
exceptions approved under the provision of ECW 66.24.010(9) shall
apply here.

(6) Liquor advertising may be displayedon the ihside a6d outside
¯of public conveyances affording transportation or service to the

general public, upon prior ~pproval of the board.
(7) No.signs or other adver~islng matter advertising any brands

of liqu6r shall be. erected or place~ onthe outside of any building
in which liquor is sold at retail; except that wher~ the $icensed
premises (other than Class H) occupies apart or al! of the first
floor of a multi-storiedbuilding, then a billboard or-poster-£ype
ad((s)) for spirituous liquor may be pla~ed on the roof of said
bttilding npon.prlorapproval of the board and subjeut to local
ordinance: PROVIDED, HOWEVER, That nothing in this section shall
prohibit a brewery or winery from brand advertisipg on buildings
on the brewery or winery premises.

AMENDATOR¥ SECTION .~(Amendipg Order ~6, ~iled 6/9~76)

W/IC 314-52-~8D NOVELTY A~VERTISING. ({PRS~B~TBB)) ~(Rule 123).

sha~-Be-~se~-~n-eennee%~n-w&%h-a~y-newe~ey-e~ve~e&s~n~-~o~-~se~

ResptoCo~o RFP
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advertising items shall i~clude, but shall not be i/m/ted to,
matches, trays, score cards~ l!ghters,--~-~tters, post cards,.
pencils, coasters, menu cards, meal checks, napkins, clocks,
calendars, wearing apparel,~mugs, glasses, knives, coupons,

~ee~e%sT)) lamp shades, program folders, progri~, cards, or similar
({e~e~e~es)) items on which th~ I~o, l~ql~Dr brand name or name of
a manufacturer of an alcoholic b6ver~ge has bee~ imprinted. ((~he

b~an~_mames_an~-p~eee-~£-£~ez-he-se~vee-e~-men~sT-%a~e-~em~s7
and_~pon_a_s~n_~aeeg-sn-e~-aSo~e-%~-SaeM-ba~-es-pe~m£eeeg-~Y "

(2) No liquor manufacturer wholesaler, or importer, or employee
thereof, shall provide directly or indirectly, any’novelty advertisingS.
items to any retail licensee; nor shall any ret~il licensee, or
employee thereof, accept any novelfy advertising items dir~otl~ 9r
~ndirectly, from any liquor manufacturer, wholesaler, or importer, or
employee thereof.

. 3)_~non-li~usr m~n,~facfurer, wholesaler, or importer, or employee
thereof, mi~-s~ll, and a retail licensee may purchase, f~r use,
or distzlbu[ion on the licensed premises any novelty advi~tising i£ems/
~he.purchase shall be supported by invoices or signed vouchers which
~hall be preserved for two years on premises available for zmmedxat~
inspection by board en£ogcement officers.

AMENDATORY SECTION (A~endipg Order 46, filed 6/9/76)

WAC 314-52-090 ADVERTZSING JOINTLY ~Y RETAILERS AND
IgANUFACTURERS, IMP0.RTERS, OR WHOLESA~ERS
PROHIBITED. (Rule 124). (’~) The name--of a retail licensee
shall not appear in, or as a part of., or supplementary.to, any
advertising of a manufacturer,’~mporter or-wholesaler, nor shall
the name of the manu£actureri~porte£-0r wholisaler or the
brand name of liquor appear in or as a part of~ or s~pple~tary
to, the sdvertising of any retail licensee: PROVIDED, That a’
re~ail licensee((s)) may advertise brands of beer and wine u~der
theconditions of WAC 314-52-112 and WAC 31~-52-I13((~))- "

(’2) .((WA~-~g-44-@~8~4~-mna)) RCW 66.28.810 shall also
~pply to jgint advertising i~sofar as ((%~ey-a~e’)).it is rele-
vant.

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-111 ADVERTISIN~ BY ((e~ASS-H)) RETAIL LICENSEES--O___~N
.PREMISES. (Rule ~26.1). All regulations heretoo-~listed shall
~%e)) govern advertising by ([~aes-H)) on-premises licensees
such as Class A, D, C, D, and H licensees
~a~)).

(1) Since the prerequisite for a Class H license is the
service of complete meals, any advertisement by a Class ~ licensee
which makes a direct reference to liquor or to the service of liquor
shall mention with equa~ emphasis that food ~ available. For the

.purpose of clarification, use of such words as bar, barroom, drinks
and cocktails in an advertisement is interpreted as a direct reference
to liq~]or or the service of liquor; use of each words as dinners,
lunches, steak special, seafood dinneks, and restaurabt
’interpreted as a reference to the availability of complete meals.

ResptoCostco RFP p. ~
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(2) Filled containers of wine or beer {(may)) shall ~t be
used for display purposes on dining room tables.

(3) Bona fide restaurants holding either a Class C
((p~5£i~)) Class H license may display wine bottles in or *,ear
dining rooms of their premises

p~ie-e£~ss-N-i&eemse)) Retail licensees may advertise o~ their
premises with the retail licensee’s trade name the brands
of ((w~nesJs~a-i,~’~s-e~-BY-~e-@~ass)) ~iquors off,red for
sale on menus, wine lists, b~ck bar ~igns, wall placards, and
t--~-~e ten~s~ p_~qv~ded said adverhisins ~eria! is paid fo~y

4~)) One ((sin~e-~ea]) sign bearing the room n~*e
the words "bar," "cockt~Is,." ""lou~ge," mmy be placed ia
vicinity of khe p~in~ipal enhance(s) to the premises or placed
so as to be vis~le f~om ~e principal ~oroughfmre. No such s~gns
or advertis~ents shall be installed at or near doo~-~ys designed
for exit p~poses only.

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 3~4-52~I13
BRAND SIGNS AND POINT-OF-SALE DISPLAYS ON RETAIL LICENSED PREMISES.
(Rule 126.3) J ((Re~ei~em-~en~-si~nsJs~-peim%-~£-se£e-aisp!ays

~--Men~-~aeeuzezsx-~mpe~%e~s-~m-whe~esa~e~s-may-~t~n~sh-~e~
s~ns-ana-pe/ne-e~-s~e-ma~em&a~-~nae~-%he-p~evisiens-e~-R~W-~6w~8-

~posea bZ RCW 66.28.010, WAC 314-52-090 (Rule 124) and WAC 314--12-
140 (Rule 13), manufacturers, importers or wholesalezs may ’furnish
br~d sig~ and point-of-sale material under the following condiSions,
.’ ¯ (i) ~he br~a signs and pointlof-sale material &~all have
n9 value he the retailer excep.h as ~ra~ adverkis~ent; s~ch
szqns ms ~ose which provide ill~ination for cash
pool tables and ether parts of ~e praises, bays a f~nctiona]
val~e and axe not a~thorlze’d. ’Thibrahd si~’ns and p~int-of’~le
material shall r~a~n the propezty, of, and De ~e responsibility
of, the m~facturers, importers-or wholesalers; s~eh signs and
material s~all be r~oved from ~e l’ioensed premises when.sale of
~e 5r~d is discontinued by ~he reta’il "licensee, or in the event
0f a discon~inuanc& of business by the retail licensee.
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(2)..No retail ~icensee s~all put or keep on display in any ~lace
on the licensed premises any signs or point-of-salema%erial
advertising [(hee~T-e~e-e~aJe~-w&~e))" alcoholic .beverages rmless
the ((bee~s~-e~es-an~/e~-w~nes)) alcoholic beverages so advertised
are actually then available for sale on such prem--~-~s; PROVIDED,
¯hat this ~eshrlctlon shall not apply when ((~ee~7-e~e-e~-w~
.9!cohollc ~everage stocks are temporarily depleted.

.(3) The term "display" as used herein, shall mean the
exhibition Of beer, ale or wine containers and cases, or bottles
or cans outsi~e of case~, togs%her ~ith advertising material,
hhe purpose of which is %0 advertise such product@ to the
prospective purchasers on the premises.           -.

(4) The term "case display" as used h~rein, shall mean
beer, ale or wine in cartons 9~ cases only. A handi-pack is
included in the term "carton."

{5) The term "point-of-sale material" as ~sed herein, shall
.((~ea~)) include suc~ ~an~faeturer, "importe~ o~ w~olesaler-snpp~ied
items as display cards, placards, t~ble ~e~ts, ’recipes, display bins,
decalcomani~s, [~rice cards, shelf &trips, product l~:~hion. ((Bee~ae~s))
pamphlets, b.~ht~ hangers and ((a,y)) other ((eype-s~)) :~uch brand
advertising .~at, (el for display at the point of sale ((:~a%e~&a~-ne%

AMENDATORY SECTION (Amending Orde~ 46, filed 6/~/76)

WAC 314-52-120 ADVERTISING BY HOLDERS OF SPECIAL OCCASION
CLASS G ((T)) OR J ([SR-~)) RETAID DICENSES. (Rule 126.6). (i) Ad-
vertising by-h~-~ders of Special Occasion Class ~ ((7)} or J ((~-~))
Retail Licenses who use public fac£1ities or licensed c~-~b facilities,
unde~ the provisions of WAC 314-40-080(3), for charitable, civic,
cormuunity or private functions,~hall be limited to the s~le or
service of such liquor as is onthorized for sale by the Spscia~
Occasion Retail License held and shall be ((~m~ea))" governed by

" such. other regulat~on~ ((~s-app~y))’appLi~ab!e tO ((e%~e~--~--~tail
license-~-~.

(2) Illegaladvertising at an~ time during the past. five
years, while holding’a Special" Occasion Retail License, may be
cited as sufficient reason to deny.a subsequent application for a
license by. a charitable, civic, community or private o~ganization.
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NtOTICE OF INTENTION TO ADOPT, A~IEND, OR REPEAL RULES
(In.~truclion, ft)r ¢omp~eth~n on ba~’t nf page)

(I! Notk’u ix hereby given in accords,nee with the p~6vi~ions or RC’W 34.04.025 ;rod ~AC 1-12-030

WAC 314-20-i00 BEER WHOLESALE PRICE POSTING (Rule 49) ’

WAC 314-24-190 WINE WBOLESALE PRICE POSTING (Rule 81)

The terms and substance of the above proposed amended rules
are set for%h on Attachment A.

............. , (OVER)
(HEARING I)A’FE AND PLACE.) ...............

9:30 a.m, , Th1Ir~ ~annarv 19 i~,(dine)                          (day)                         -     ’
Office of the ~iquor eontrol Board, 5th Floor, Capitol Plaza Bldg,

~~Union A~ (place) " Ol~pi~, Washington 9850~a J,earing relative ther~l~

(3} and tSal the zidoption, amendment, or repeat or such rules will I-’,kR place al           .’

(̄tln,c)         ’ --(S~e as above) (day)

(pl-"cc)

(4) Th~ ~uthority u.der which Ihcse rules arc proposed is:
RCW 66.98.070 and Title 34 of RCW ~cw 66.0_8.0~o

(b) tX

(5) |nterc.~ted persons may submi! dala, v~cws, or ~rgumenls to Ibis agent, --- .            ’~-

(a) " IX in writing lo ~ r~ucivcd by this ~gcncy pr[oP to _         ,Tam~mry 1 q : I q7 ~ ,       and/or

¯
oeallya( . 9:30 a.m. ~ . Thursday January 19, 1978,(time) ¯ -- .

(S~e as abn~               (d~y)

(place)

(6) The additiamd notice required by RCW 34.04.025 ha.~’been made by maili,g copies of this notice
persons who have m:~de limely requesl of Ibis agency for advance notice of its rule. making pmecedi.gs.

(7) Thi.~ notice is connected to and csnthmes the’ mailer hotieed ih Notice No,:.          79 21

liled wilh the ethic rc’,’i~cr’..i o~]icc on Deters’Per 13 1977 ~

(date)Washington State

Liquor Ccng:roi Board STATE OF WASHINGTON

(^~;,:’,~C’r~. --- 7~] L E D

Dated:

By:

January 10, 1978

L. H. PEDERSEN
Chairman
(Tri"l.E)

JAN 11 1978                "

CODE REVISER’S OFFIC£
DOCKET L____ FILE #"

 or,cE 52’-
(Do not wrile in this space)

N.B, Thc.,� pr,~:ccd~ngs may require addilicmal notice pursuant to the.Open Public Meetings Act of !971:
~:huptcr 42.30 RCW.
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~his.~p~occ for addillona! n~or~atio ~

WAC 314-52-070 OOTDOOR ADVERTISING (Rule 122)

WAC 314-52-080 NOVELTY ADVERTISING (Rule 123)

WAC 314-52-090 ADVERTISING JOINTLY BY RETAILERS AND MANUFACTURERS,
IMPORTERS, OR WHOLESALERS, PROHIBITED (.Rule 124)

WAC 314-52-ili ADVERTISING BY RETAIL LICENSEES-DON PREMISES (Rule 126.1)

W~C 314-52-113 BRAND SIGNS AND POINT-OF-SALE DISPLAYS ON RETAIL
LICENSEDPREMISES (Rule-126.3)

WAC 314-52-120 ADVERTISING ~Y HOLDERS OF SPECIALOCCASIO~ CLASS G
OR J RETAIL LICENSES (Rule 126.6)

.Th~ terms.and subs%ance of %he above proposed amended advertising
rules ar@ set forth on Attachment B.
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ATTACHMENT A

AMENDATORY.SECTION (Amending Order 54, filed 5/24/77)

WAC 314-20-~00 BEER WHOLESALE PRICE POSTING (Rule 49).
’il)i Every beer wholesaler shall file with the Board at its

office inOlympia a price posting showing the ((de~veee~)) whole-
sale prices at which any and-all brands of beer sold by such be%r
wholesaler shall be sold to retailers within the ~tate.

(2) No. price posting shall become effective until fifteen.
days after the actua! filing thereof with the board. In the
event a price posting is filed before a previousone has become
effective, the subsequent filing shall nullify said previous price
posting,

(3) Each price posting sha~l be made on a form prepared and
furnished by the board and shall set forth:

(a) All brands,-types, packages and containers of beer
offered for sale by such beer wholesaler.

(b) .The{(ae££ve~e~)) wholesale prices thereof to retail
licensees, including allowances, if any, for returned empty con-
tainers..

(4) No beer wholesaler shall sell or offer to sel! any
packige or container of beer to any retail licensee at a price
differing from the price for such package or container as shown
in the price.posting filed by thebeerwholesaler and then in effect.

(5) Quantity discounts are prohibited, No price shall be
posted which is below "cost," or below "cost of doing business," or
a "loss leader,".as those terms are defined in chapter 19.90 ROW,
Unfair Practices Act,except as otherwise provided in such.Act.

(6) Wholesale prices on a "close-out" item shal! be accepted
by the board if in compliance with chapter 19.90 RCW and the ihem
to be discontinued has been listed on the state market for a.period
of at least six months, and upon~the further condition thato%he
wholesaler who posts such a"close-ou£’ price shall not restock the item
for a period of one year followin4 ~he first effective da£e Of such
’%lose-ou~ price..

{7) If an existing written contract or memorandum of oral
agreement between a licensed .brewer, certificate of approval holder,
beer importer or beer wholesaler and~a beer wholesaler, on file in
accordance.with ((Re~%½em-~49=~)) WAC 31~-20-I05 (Rule 49.5),
is terminated by either party, and’a new written contract or           ~
memorandum of oral agreement is made b~ such a supplier with anothe~
beer wholesaler in the affected trade area, the board, after re-
ceiving such new contract or memorandum of oral agreement and a
corresponding wholesale price posting from the newly designated beer
wholesaler,.may ~ut such filings into effec£.immediately~ PROVIDED~
That prices..and other conditions of such filings which are in effect
at the time of such termination shall.not be changed until subsequent
filings are submitted to the board and become effective under
regulatory procedures set forth in other subsections of this
regulation and {(Re~e%&en-449~)) WAC 314-20-105 (Rule 49.5).

(8) The beard may reject any price posting.’wh~hh ’it deems to
~be.in violation of this or.any-other regulat~on-crportion thereof
which would-.~end.to disrupt the~orderly ~ale .~nd.-distribution of
beer. Whenever the.board shall rej.ect any posting the licensee s~b-
mitring said posting.may be heard by the board and shall have the
burden of showing that said posting is not in violation of regulation
and/or, does not tend to disrupt the orderly sale and distribution of
beer. Thereupon if said posting is acce~ted it shall become effective
at the time fixed by the board. If said posting is rejected, the
last effective posting shall remain in effect until such time as an
amended posting is filed and approved, in accordance with the provisions
of this regulation.
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(9) All price postings filed as required by this regulation
shall at all times be open to inspection toall trade buyers within
the state of Washington and shall not within any sense be considered
confidential.

ehe-peseed’ae~ve~ed-p~£~e-a~-de~ned-~n-Re~u£ee~n-~49~7-m~y-eske
de&~ve~Y-O~-bee~-s~-e~e-p~ae~ez’m-eg-e-Bee~w~e~eea~e~7-p~ew~ded-%ae%

%~en-ea~-~ss~e.d-by-ehe~ea~d-eo-ehe-~eea~-~eenseev
Seeh-epee~a~-~aee~eaa~ea-ea~de-eaa~-be-~n-~aeh-~ez~m-as

~he-be~ed-mey-Peese~e-and-sha~-~e-~ss~ed-~e-a-~e~a£~-~eensee
~Pen-~eee&p~-bY-~he-boa~d-e£-sueh-~eensee±e-w~en-ze~ee~-~he~e-

wMe~esa~ems-ae-w~eee-~a~£e~-ehe-~eea~-.~eensee-=eg~eses-pee~ss~en

sPee~a~-iaeR~ee@~e~-ea~-%eLs~eh-whe~esa~e£-e~-wMe~esa~e£s.

%he-whe~esa~e~-has-e~eh~ne£eaeea-~he-spee~a~-~den%~£&e~e~e~-~a~

~he-~ea~4~)) -~y beer wholesaler       ployee au~orized bY his
wholesaler,~plo~ermay sell beer at.the wholesaler’sposted prices
to anyClass A, B, D, E ’H,or G licensee upon presentation t~ such
wholesaler or ~loyee at ~e time of~’purhhase o~a special.’ pe~i£
issued by theDoard~to ’such licensee.".

(a) Eve~ Class A, B, D, E," H, or G lic~nseeupon.purchaslng
any beer from a wholesaler, shall i~ediately CaUse such beer to

be delivered’"to his licensed premises, ahd he shall not thereafter

~e~it Such beer to be disposed of in any manner except as au~orizea
y hislicens’e.
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AMENDATORY SECTION (iAmending Order 54, filed 5/24/77)

WAC 3~4124-190 WINE WHOLESALE P~ICE P~STING (Rule 81).
.(l~) Everylwine wholesaler shall file With %he board at its

office in Olympia a~w~ne price posting, showing the ((~e~we~e~)]
wholesale prices at which any and all brands Of wine offered for
sale by s~ch~wine Wholesaler. shall be sold to retailers within the
state.

(2) All price postings must be received by the board not
later than the fifteenth day of the month, and if approved will
become effective on the first day of the calendar month followin~
the date of such filing. An additional period, not to exceed five
days will be al!owed for revision of a price posting to co£rect
errors, omissions, or to meet competitive prices filed during the
current posting period, but a revised posting must be on file at
the board office by not later than the twentieth day of the month
in order to become effective on the first day clothe next calendar
month~

(3) Filing Date E~c~p£ion--Whenever the fifteenth day of
any month falls on Saturday, Sunday or a legal holiday, an original
pric? posting may be filed not later thane%he close of business the
next business day.

(4) In the event that a wine wholesaler determines to make
no changes in any items or prices listed in the last filed and
approved schedule, Such orices listed in the schedule, previously
filed and in effect, sha~l remain in effect for each succeeding
calendar month until a revised or amended schedule is filed and
approved, as provided herein.

(5) Postings sha!l be submitted ~pon forms prescribed and
furnished by the board, and shall set forth:

(a) All brands, types and sizes of packages or containers
¯ of wine offered for sale in this state by such wine wholesaler,
which packages or containers shall be limited to the sizes per-
mitted in ((Re~ee~e~-466~)) WAC 314-24-080 (Rule 66).

(b) The ((a~%~ve~ea)) wholesale prices thereof within the
state, which prices shal! inclnde the state wine gall~nage tax

.of seventy-five cents per gallon imposed under RCW 66.24.210.
(6) No wine. wholesaler shall sell or offer for sale any

package or container of wine at a price differing from the price
of such item as shown in the price" posting then in effect.

(7) Quantity discounts are prohibited. No price shall be ..
posted which is below "cost," or below "cost of-doing business,"
or a "loss leader" as those terms are d~fined in chapter 19.90
RCW, Unfair Practices Act, except as otherwise provided in such
Act.                                                                         -        -

(8) Wholesale prices on a "close-out" item shal! be accepted
by the board if in compliance with chapter 19.90 RCW and the item
to be discontinued has been listed 0nthe state market for a period
of at least six months, and upon the further condition that the
wholesaler who posts such a "close-out" price sha~l not restock
the item Zor a period of one year following the first effective
date of such "close-out" price.

(9) If an existing written contract or memorandum of oral
agreement between a domestic winery, certificate of approval
holder, wine importer, or wine wholesaler and a wine wholesaler,
as filed in accordance with ((Reg~ee&en-4~a~)) WAC 314-24-200
(Rule 82), is terminated by either party, and a new written
contract or memorandum of oral agreement-is made by such a supplier
with another wine w~olesaler in the affected trade area, the board,
after receiving, such new written contract or memoraddumof oral
agreement, and a. corresponding wholesale price posting from the
newly designated wine wholesaler, may put such filings into effect
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immediately: PROVIDED, That prices and other conditions of any
such filings which are in effect at.the time ofsuch termination
shall not 5e Changed prior to the next applicablefiling period.

(I0) When a.new wine wholesaler’s license is issued for the
first time by the b0ar~, the holder thereof may file an initial
price schedule and. request that such posting be placed.intoeffect.
:immediately. -The ¯board may grant ’such approval, providing that
such posting is in compliance with all other applicable regulatory
requirements, and that contracts and memoEanda are on file, in
accordance with ({~&~q~wn-~9))- WAC 9i4-24~200-(Rule 82).

(ll) The board may reject any prlce posting or portion
thereof which it deems to be in violation of this oE any other
regulation~or which would tend to disrupt the orderly sale and
.distribution of wine~ Whenever the board shall reject any posting
the licensee submitting said posting may be heard by the board and
shall have the burden of .showing that the posting is not in vioia-
tion of regulation and/or does not tend to disrupt the orderly sale
and distributlon’of ~ine. Thereupon if said posting is a~cepted
it shall become effective.,&t a time fixed by the board. If said
posting or portion thereof is rejected the last effective posting
shall remain in ~ffect until such time as an amended"posting is.
filed and approved in accordance with the provisions of this
rggulation.                           ¯

(12)((A~ete~-~£eemseeT-a~-h~s-o~%£onT-ema_~pem_pay~em~_e~
%he-peseea-ae~ve~ea-pz£ee-as-ae~Rea-~-ae~ae~en_~8~7_may

%hae-s~eh-P~ee~e~m-@e~ve~y-s~e~-Be_meae_ea~y_~pen_p~esea.~ae~em_ee
%~e-w~ne-whe~esa~e~7-ee-@he-~me-e~_s~eh_~e%~we£yT_e~_e_spee&a&

~ea~a-maY-p~ese~h~e-ea~-sha~-Be-&ss~ea-%e-a-~e%e~_&&ee~see_ape~

Eeqmese-sha~-~se-ehe-neme-~md-e~ess-e~-@he-whe~esa~e~_em_wAe~esa~e~s
ae-wheee-P~ae~e~m-ehe-~eee££-~eemsee-~eqseses-pemm~ss~em_%e_%ake

Wae-boa~-she~-e~ensm~e-e-~p~ee@e_eepy_e~_ehe_~e%a~£_~&ee~seele
speeie~-~e~%~ea~eR-ea~-%e-sueh-whe~esa~e~-e~_wAe~esa~eme¯

~e-w~e~esa~e~rhas-a~ehen~&eae~_ehe_spee~a~_&~e~e~ea~&e~iea~~

ea~drp~esen~ed-~y-~he-meee~eemsee,w~ek_%Me_a~p~ea%e_ee~y_e~

~e~ea~a4)) ~y winewho~esaler or-~mployee
wholesaler-~ploysr.~may ~e~_~we~e at .;the .~holesal’er.~>s ~;posted z’prices
to-~m m7 t~Cl ass ~.C ~ ~.~F ~..~. H, L~ or..J ~linensee ~pon ~presentae~ on ~eo ~such ~w~le-

:pr = __ses, -and .~e ,shall -not..thereafte,pe~ t such .wine to De disposed of in any m~e~ except’as autRorize~

(~3} -All price postings f~led as required by this regulation shall
at all times be open tO inspection to all trade buyers within the state
of washimgton and:shall not in any sense be considered confidential.
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ATTACHMENT B

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 31~152-070 OUTDOOR ADVERTISING. (Rule 122) (!) "Outdoor
advertising" aso used in these regulations shall include any form
of advertisement of. liquor or the service of liquor which is visible
to the gene~a! p~bl±c from a-public thoroughfare; PROVIDED, HOWEVER,
That advertisements visible-through windows or affixed to exterior
walls of a licensed premises, although v~sible to the-general public,
shall be governed as otherwise provided in these regulations.

(2) "Signs" as used inthese regulations s~all ~nclude all
visual forms of advertising liquor or the service of liquor
whether illuminated ornonilluminated, singlerfaced or multip!e-f~ced,
s~ationary or revolving; PROVIDED, HOWEVER, That "point-of-sale"
slgns and material shall be defined and governed as otherwise Pro-
vided in ((e~ese-~e~ae~ns)) WAC 314~52-i13 (Rule 126.3).

(3) Sketches, in triplicate, of all outdo~£ signs advertising
the sale of liquor by aretail licensee, shall be submitted by
the licensee or applicant for board consideration prior to instalia-
tion; PROVIDED, HOWEVER,. That outdoor readerboard messages and/or
interior signs visible th@ough a.window o~ a premises will be i~----
~nce with WAC 314-52-015. (Rule 116.5) and will be submitted
to £he local Liquor Control Board enforcement officer for approval
prior to display. In the event any Outdoor signs or outdoor
readerboard messages are installed wlthou~ prior apProval, the
board reserves the right to require immediate removal regardless
of any expense involve~.                                 °

(4) Outdoor signs and other outdoor advertising ma~ter shall
be designed, installed and used in a manner not offensive to the
public.

(5) No outdoor advertising of liquor shall be placedin proximity
to schools, churches, playfields used primarily by minors, or other
public institutions, nor any place which the board in its discretion
finds contrary to the public interest; PROVIDED, ~O~VER, That
exceptions approved under the provision of RCW 66.24.010(9) Shall
apply he~e~

(6) Liquoradvsrti~ing may ~e displayed on the inside and o~tside
of public.conveyances affordi&g transportation or service to the
general public, upon prior approval of the board.

. (7} Nosigns or other advertising matter advertising any. brands
of liquor shall be’erected or placed on the ~utside of any building-
in which liquor is sold at retail;-exqept that brand signs ma~ be
placed i~ a simulated window aperture and inset]led in Or on the
exterior wall of such licensed premises, or, where thelicensed
premises (other than Class H) occupies a ~t or all of the firsi
f!oor of a multi-storied building, then a billboard "or poster-type

ad((s)) for spirituous liquor may be pla~ed on the roof of said
building upon[ prier approval of the board and subject to loca~
ordinance: PROVIDED, KOWEVER, That nothing in this section shall
prohibit a brewery or winery from brand advertising on buildings
on the brewery or winery premises.

AMENDATORY.SECT!ON (Amendin~ Order 46, fiied 6/9/76)

WAC 314-52-080 NOVELTY ADVERTISING. (.(PRSH~B~BB)) (Rule 123).
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advertising items shall include, but shall not be limited to,
matches, trays, score cards, lighters, blotters, post cards,
pencils, coasters, menu cards, meal checks, napkins,-clocks,
calendars, wearing apparel, mugs, glasses, knives, coupons, recipe
booklets, lamp shades, program folders,-program cards, or similar
((ege~e~es)) items on which the io~o, liquor brand name or name
a manufacturer of an alcoholic beverage-has been imprinte~.. ((~e

b~a~d-names-end-p~es-o£-~guo~-he-se~ves-e~-me~sy~e~b~e-een%s7

(2) No manufacturer, wholesaler, or importer, or emplo ee
~hereof, shall provide directly or indirectly, anyi.povelty advez-
tisinq items to any retail licensee; nor shall any retail-licensee,
9r employee thereof,~accept any novelty advertising items directly
or indirectly, from any manufacturer, wholesaler, or ~mnorter, Or
employee thereof, except as pro~idid insubsection (3) ~’elow.

(3) A manufactnrer, wholesal~r, .or importer,~ or ~ployee
thereof, may sell, and a retail ’licensee may purchase, for use,
resale, or di~tributionon the licensed premises any novelty
~vertising items, consistent with provisions of RCW 66.28.010,
WAC 314-12-140 (Rule 13), WAC 314"52,010 (Rule Ii6); and at not
less than cost, as defined in the Unfair Practices Act, chapter
19.90 RCW, The purchase shall be suppg!ted by invoices or
vouchers which shall be preserved for two years on premises
available for immediate, inspection by board enforcement officers.

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-090 ADVERTISING JOINTLY BY RETAILERS AND
MANUFACTURERS~ IMPORTERS~ OR WHOLESALERS
PROHIBITED. (Rule 124). (i) The n~me--of a retai! licensee
shall not appear in, or as a part of, or supplementary to, any
advertising of a manufacturer,-importer or wholesaler, nor shall

the name of the manufacturer, ~mpo~ or-wholesaleror the
brand name of liquor appear ’in or as a part of~ or suppl~ntary
to, the advertising of any retail licensee: PROVIDED, That a
retail licensee{(s)) may advertis~ brands of beer and wine u~der
the conditions of WAC 314-52-112 and WAC 314-52-i13((4~)).

[2) ([WA~-~4-44-~844~-e~)) RCW 66.28.010 shall also
apply to joint advertising insofar as ((~!~ey-eme}) it is rele-
vant.

AMENDATORY SECTIO~ (Amending Order 46, filed 6/9/76)

WAC 314-52-111 ADVERTISING BY ({~S-H)] RETAIL LICENSEES--ON
PREMISES. (Rule 126.1). All regulations heretofore listed shai[
((eP~y~ee)) ~ advertising by ((~£ess-H)) on-premises licensees
such as Class A, B, C, D, and H licensees ((~mse~-es-~ey-a~e-~e~e-
v~)).

se~w~ee-e~-eemp~e%e-mee~sy)) Any ad. 2tisement by a Class H licensee
which makes a direct referenc~ to lh~uo9 or to the service of liquor
shall mention with equal emphasis, that food ~-~ available. For the
purpose of clarification, use of such words as bar, barroom, drinks
and cocktails in an advertisement is interpreted as a direct reference
to liquor or the service of liquor; use of such words as dinners,
l~nches, steak speclal, sgafood dinners, and restaurant ((a~e)) is
interpreted as a reference to the availability of ((~emp~eee-mee~))
food.

p. 2
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(2) Filled containers of wine or beer ((may) i s~ail not be
used .for display, purposes on dining room tables.

(3) Bona fide restaurants holding either a Class
((p~B£~e))..Class H license may display wine bottles in or neardining rooms of their premises[(~-PRS~BBBT-~ha~-~e-~ewe~-~/a~n

mmy-Be-~sp~ayea~’-Pe~-ehe-p~pese-~-e~e~&~eae~@nT_ew~_~_me~e
~an~s-~rem-e~e-same-me~eee~e~-wi~-~e%-Be-ee~si~e~e~_ae_mee%_

~ P~a~e-_~r_~i~ass-H-~&ee~se))

.q~.~. ~. ~sssl; ~i~uors offered for sale on menu~, wine lists, back bar
_,~w"~~ signs, w~i"’p’lacard~ and tabl~ten s((- ~" rovide -’"

" (5)

46~))~One ((s~R~e-~aeea)) sign bearing the r~om n~e ~d/or
the words "bar,""cocktaiis," "lounge," may be placed in the
vicinity of the principal entr~ce(s) to the premises orplaced
so as to be visible from the principal thoroughfare. No such signs
or advertisements shall he installed at or n~ar doo~ays designed
for exit p~poses only.

AMENDAToRY SECTION (Amending Order 46, filed 6/9/76)

BRAND SIGNS AND POINT-OF-SALE DISPLAYS ON RETAIL LICENSED PREMISE~
(R~le 126.31.

ma~em~a~-hawe-Re&wa~e-~e-~e-me~ai~e~-eMeep~_es_a~we~seme~%~

~esp~ns&B&~y-~£7-~he-men~mee~e~sT_~mpes~e~s_e~_w~e~ese~e~s_eu~~

.emee-e£~s&Ress-~y-4~he-me~e~eeReee=)) Under:.~he.&imitaticns
.~aa%posed :~°RCW:’66.28.’910, .~WAC ~314T5~090 (Rhle 124) ~nnd-WAC 314-12-
i~0 ~ .(Rule..13 )’i~ ~manufautnreas, .ampor.~ers or .~h~] e~.~ ~ers ~.may ..f,~ ~ sb
brand :.signs .~and point-.of-sale material under the .~ollowing conditions :

(i) The bra!sd signs mnd point-of-sale material sha~l have
no value to the retailer except as brand advere~ement~ such
~igns as those which provide illnm~nation for ciih register£,~ooI tables and other parts Of the premises, have a functional "
value and are not authorized. The brand slgns and point-of-sale
~aterial shall remain the property of, and b~ the ’responsibility
of, the manufacturers, importers or wholesalers; suchs~gns an~
material shall be removed from the licensed premises when sale 09
~he brand is discontinued by the retail licensee, or an the event.
Of a disc6ntinuance of business by the retail licensee.

p. 3
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. (.2)’ NoAlicensee shallput or keep on display-in any place
on the licensed premises any signs or point-of-sale material
advertising ((~ee~7-~e-aR~e~-w~me))alcoholic beveraqes.unless
the (.(B~emsT-a~esn~m~em-w&Res)) alcoholic beverages soadvertised
are actually then available for sale on such premises;" PROVIDED,
That ¯this restriction shall not apply ~hen-((BeezT-a~e-em~w~ne])
alcoholic beverage stocks are temporarily depleS~d.

(3) The term "display" as used~herein, shall mean the
exhibition of beer, ale or wine containers and cases, or.bottles
Or c.ans outside of cases, together with advertising material,
-the purpoSe.o~f..which-is to advertise such products to[t~ ---
prospective purchasers on the premises.

(4) The term "case display" as used..herein, shall mean
beer, ale or.wine in cartons or cases.only. A handi-p~ck is
incl~ded in the t~rm "ca£ton."
. . (5). ~he’J~rn~_f.point~of-sale~ma~_~lal,!...asO.used herein, shall..

_~~) include such manufacturer,-i~por~£~’,wholes~ler~supplied
items as ’display cards,~placards~table tents~display bins, decal-
9o~a~ia~, price cards, shelf strip~,~pr~duCt~-~ormation ~,~
mottle nangers:and ((e~9)) other ((eype-o£)) such
~aterial for display at the point of.sale
¯~s~e~-~e~e~)).                                                   ¯

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-120 ADqERTISING BY HOLDERS 0~ SPECIAL OCCASION
-CLASS G ((7)) OR J {(SR-M.)) RETAIL ~ICENSES. (Rule 126.6).. (1) Ad-
vertising~by h~ders of Special Occasion .Class G ((7)) or J’((e~-~))
Retail Licenses who use public facilities or lice~sedc~ub facilities,
under the provisions of WAC 314&40-080(3), for charitable, civic,
community or private functions, shall be limited to the sale or
service of such liquor as is authorized forsale by the Special
Occasion Retail License held and shall be ((~&m&%e~)) governed by
such other regulations ((es-~pp~)) appl~cable to ((~e~’)) retail
licensees.              --                 ’

(2) Illegal advertisingat ~ny time during the past fiv~
years, while holding a Special Occasion Retail License, may be
cited as sufficient reason to deny a Subsequent application :for a
license by a charitable, civic, community or private organization.

p: 4
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STATE OF
WASHINGTON

WASHINGTON STATE LIQUOR CONTROL BOARD

December 14, 1977

FOR IMMEDIATE RELEASE **PUBLIC HEARING** - 12-39

BEER AND WINE WHOLESALE PRICE POSTING--ADVERTISING RULES

The State Liquor Control Board announced today it will consider proposed amend-

ments to its beer, wine and advertising regulations at a public hearing beginning at

9:30 a.m., January I0, 1978, in the Board conference room, fifth floor, Capital Plaza

Building,

The proposed amendments to the beer and wine regulations ¯would permit ¯wholesalers

and retailers to decide, themselves, whether a retailer’s purchase of beer and wine

shall be delivered to-the retailer, or be picked up by the retailer at the wholesalerIs

place of business.

Under present regulations, the beer and wine must be delivered by the wholesaler

to the retailer’s place of business, excep£ in those instances where the retailer has

obtained a dock permit to pick¯up .his merchandise at the wholesaler’s dock. The pro-

pored change would eliminate the dock permit, as such, but require the retailer to

display a special permit, authorizing him to purchase beer or wine at wholesale, when-

ever he purchases such merchandise.

The proposed changes in advertising regulations would liberalize some of the

existing rules, particularly those governing novelty advertising items and point’of-

sale advertising.

Under the proposed changes, novelty advertising iuch as lighters, pencils and

other items could be sold by manufacturers or wholesalers to retail licensees for the

retailers’ use, resale or distribution on the licensed premises. Under present reguia-

riots, retailers are prohibited from use, sale or distribution of such items on the

licensed premises.

The change in point-of-sale regulations would permit manufacturers and wholesalers

to furnish table tents, product information booklets and other advertising material to

retailers for display at the point of sale, providing such material has no value to the

re£ailer~ except as brand advertisement, and providing there is no joint advertising,

listing the names of the manufacturer or wholesaler and the retailer on the point-of-

sale advertisements.

(Editor’s Note: Proposed amendments are attached.)
Respto Costco RFP
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ATTACHMENT A

AMENDATORY SECTION

WAC 314-20-100 BEER WHOLESALE PRICE POSTING (Rule 49).
(i) Every b~er wholesaler shall file with the Board at its

office in Oly~.pia a price posting showing the ((~e~vezed)) whole-
sale prices at which any and all brands of beer sold by such beer
wholesaler shall be sold to retailers within the state.

(2) No price posting shall become effective until fifteen
days after the actual filing thereof with the board. In the
event a price posting is filed before a previous one has become
effective, the subsequent filing shall nullify said previous price
posting.

(3) Each priceposting shall be made on a form prepared and
furnished by the board and shall set forth:

(a) All brands, types, packages and containers of beer
offered for sale by such beer wholesaler.

(b) " The ((~e£~ve~e~)) wholesale prlces thereof to retail
licensees, including alZowances, if any, for returned empty con-
tainers.

(4) No beer wholesaler shall sell or offer.to sell any
package or container of beer to any retail l!qe~see at a price
differing from the price for such package or container as shown
in the price posting filed by the beer wholesaler and then in effect.

(5) Quantity discounts are prohibited. No priceshall be
posted which is below "cost," or below "cost of doing business," or
a "loss leader," as those terms are defined in chapter 19.90 RCW,
Unfair Practices Act, except as otherwise provided in Such Act.

(6) Wholesale prices on a "close-out" item shall be accepted
by the boar~ if-in compliance with chapter 19.90 RCW and. the item
to be discontinued has been listed on the state market for a period
of at least six months, and upon the further condition that the
wholesaler who posts such a"clo~e-ou~’price shall not restock the item
for a period of one year following¯ the first effective date of such
’%lose-ou~’price.

(7) If an existing Written contract or memorandum of oral
agreement between a licensed brewer, certificate of approval holder,
beer importer or beer wholesaler and a beer wholesaler, on file in
accordance with ((~e~u~ae~en-~49vS~)) WAC 314-20-105 (Rule 49.5),
is terminated by either party, and a new written contract or
memorandum of 0ral agreement is made by such a supplier with-another
beer wholesaler in the affected trade area, the board, after re-
ceiving such new contract or memorandum o~ oral¯ agreement and a
corresponding wholesale price posting from the newly designated beer
wholesaler, may put ~uch filings into effect immediately: ~PROVIDED,
That prices and other conditions of such filings which are in effect
at the time of. such termination shall not be changed nntil subsequent
filings are submitted to the board and become effective under
regulatory procedures set forth in other subsections of this
regulation and ((Re~ae&~m-~49~)) WAC 314-20-105 (Rule 49.5).

(8) The board may reject any price posting which it deems to
be in violation of this or ~ny other regulation or portion thereof
which would tend to disrupt the mrderly sale anddistribution of
beer. Whenever the board shal! reject any posting the licensee sub-
mitting said posting may be heard by the board and shal! have the
burden of showing that said posting is not in violation of regulation
and/or does not tend to disrupt the orderly sale and distribution of
beer. Thereupon if said posting is accepted it shall become effective
at the time fixed by the board. If said posting is rejected, the
last effective.posting shall remain in effect until such time as an
amended posting is filed and approved, in accordance with the provisions
of this regulation.

Respto Costco RFP
3942

p. 1

TX481-024



. (9) All price postings filed as required by this regulation
shall ah all .times be open to inspection to all trade buyers within
the state of Washington and shall not within any sense be considered
confidential.

%he-peeee~-~e~veme~-p~ee-ss-~e~ne~-~m-Re~u~ee~en-449~v-mey-e~e

s~eh-p~a%~e~m-~e~ve~y-~he~-~e-meae-es~y-apen-p£ese~ee~e~-ae-ehe
~eeg-w~e~ese~e~r-e%-ehe-e&me-s~eh-4e~ve~yT-o~-e-spe~e~-~aen~&~ea-
~eB-ea£~-~ss~e4-By-%he-Be~r~-ee-ehe-~e%a~-~ee~see=

S~eh-spee~a&-~en%~eae~en-ea~as-shell-~e-~n-s~eh-~e~m-es
~e-~ea~a-may~pmeser~Be-a~-she~-~e-~ss~e~-ee-a-~eea~-&~eensee

%e-%a~e-4e~ve~y~e~-Bee~v-an4-ehe-name-e~-hhe-ad~-pe£sem-e£-peeee~e

lis%e~-By-%~e-~e~a~-~&ee~see=--Ne-w~e~esa~e~-s~a~-pe~m~a-4e~weey

p~ese~e~-~y-%he-~eea~-~ieenseev--S~h-a~%hene~ea%~en-sha~-~e
e~gee%e~-~y-e~e-whe~esa~Zs-eempa~qe~e-spee~a~-~en%~e%~en

e~e-~se~a=)) Any beer wholesaler or ~ployee authorized by his
wholesaler-employer may sell beer at the wholesaler’s .posted pric~s
to any Class A, B, D, E, H,or G licensee upon presentation to such
wholesaler or employee a~ the time of purchase of a speclal pe~it
issued by the board to such license~

(a) Every ’C~ass~, B~, E, ~,om G licensee upon purchasing
any b~er from a’who~’al’er,/~hall i~ed’i’a’tely’’cause such beer to
be d~livered to h~ licensed pr~ses, and he shall not thereafter
permit such.bee~!to be ~s’posed 0f in any manner except as authorized
by his.’lieensei
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AMENDATOI~Y SECTION

WAC 314-24-190 WINE WHOLESALE PRICE POSTING (Rule 81).
"(’~) Every wine wholesaler shall file with the board at its

office in Olympia a wine price posting, showing the ((~e~we~e~))
wholesale pr±cesat which any and all brands Of wine offered.for
sale by such wine wholesaler shall be soldto retailers within the
state.

(2) All price postings must be received by the board not
later than the fifteenth day of the month, and if appr6ved will
become effective on the first day of the calendar month following
the date of such ~iling. An additional period, not to exceed five
days wil! be allowed for revision of a price posting to correct
errors, ~missions, of to meet competitive prices filed during the
current posting period, but a revised posting must be on file at
the.board office by not later-than the twentieth day of the month
in order to become effective on the firstday of the next calendar
month.

(3) Filing Date Exception--Whenever the fifteenth’day of
any month falls on Saturdiy, Sunday or a legal holiday, an original
price posting may be filed not later than the close of business the
nextbusiness day.                 :

(4) In~ the event that a w~ne wholesaler determines to make
no changes in any items or prices listed in the last filed and
approved schedule, such prices listed in the schedule previously
filed and in effect, shall remain in effect for each succeeding
calendar month until a revised or amended schedule is filed and
approved, as provided herein.

(5) Postings shall be submitted upon forms prescribed and
furnished by the board, and shall set forth:

(a) All brands, types and sizes of packages or containers ¯
of wine offered for sale in this state by such wine wholesaler,
which packages or containers shall be limited to the sizes per-
mitred in ((Re~ee~eR-~66~)) WAC 314-24-080 (Rule. 66).

¯ (b) The ((ae£~ve~e~)) wholesale pricesthereof within the
state, which prices shall include the state wine gallonage tax
~of seventy-five cents per gallon imposed under RCW 66.24.210.

(6) No wine wholesaler shall sell or offer for sale any
package or container of wine at a price differing from the price
of such item as shown in. the price posting then in effect.

(7)- Quantity discounts are prohibited. No price shall be
posted which is below "cost," or below "cost of doin~ business,"
or a "loss leader" as those terms are defined in chapker 19.90
RCW, Unfair Practices Act, except as otherwise provided in such
Act.

[8). Wholesale prices.on a "close-out" item shall be accepted
by the board if in compliance with chapter 19.90 RCW and the item
to be discontinued has been listed on the state market for a period
of at least six months, and upon the further condition ~hat the
wholesaler who posts such a "close-out" price shall not restock
the item for a period of one year following the first effective
date of such "close-out" p~ice.

(9) If an~.existing wri~tten contract or~memorand~m of oral
agreement between a .domestic winery, certificate of approval
holder, wine importer, or.wine wholesaler and a wine wholesaler,
as filed in accordance with ((Re~a~se~en-4a~)) WAC 314-24-200
(Rule 82), is terminated by either party, and a new written
contract orm,emorandumof oral agreement is made by such a supplier
with another wine wholesaler in the ~ffected trade area, the board,
after receiving ~uch new written contract or memorandum of oral
agreement, and-a corresponding wholesale price postin~ from
newly designated wine wholesaler, may put such filings into effect

p, 3
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immediately: PROVIDED, That prices and other conditions of any
such filings which are in effect at the time of such termination
shall not 5e changed prior to the next applicable filing period.

(10) When a new wine wholesaler’s ~license is issuea for the
first time by the board, the holder thereof may file an initial
price schedule and request that such posting be placed into effect
immediately. The board may grant suet approval, providing that
such posting is in compliance with all other applicable regulatory
requirements, and that contracts and memoranda are on file, in
accordance with ((~e~n-~)) WAC 314-24-200 (Rule 82).

(ii) The board may reject any price posting or portion
thereof which it deems to be in violation of this or any other
regulation or which would tend to disrupt the orderly sale and
distribution of wine. Whenever the board shall reject any posting
the licensee submitting said posting may be heard by the board and
shall have the burden of showing that the posting is not in viola-
tio~ of regulation and!or does not tend to disrupt the orderly sale
and distribution of wine. Thereupon if said posting is accepted
it shall become effectiye at a time fixed by the board. If said
posting or portion thereof is rejected the last e~fective posting
shall remain in effect until such
filed andapproved in accordance, with the provisions of this
regulation.

~e-Pesee~-ae~ve~ea-p~ee-as-~e~nea-~n-Re~m~e~en_~a~;_ma~

%hae-s~eh-p~ae~e~m-4e~vemy-s~a£~-Be-ma~e-en~y-~pe~-p~eeen%ae~e,_%e
%he-w&ne-whelesa~erT-ee-eAe-%~me-e~-s~e~-~e~we~yT_e~_a_s~ee~a%

ee-whese-p~ae~e~-~he-~.eee~-~eensee-~eq~es%s-pemm~s.s~@~%e_%e~e

a~he~e~-BY-ehe-~e~e~-~eeasee-~e-aeMe-ae%~ve~y_e@_sei~_w~ne~

spee&e~-~dene~ee~e~-ea~-ee-s~eh-whe~ese~e~-e£-w~e~esa~e~s ¯
~s~ea-BY’ehe-~e~a~-~&ee~see~--Ne-whe~esa~e~-sha~A-pegm~e_ge~ve~y

a~e-~ea~a=)) ~y wine wholesaler or employee authorized bv his"
wholesaler-employer may sel! wine at the wholesaler’s posted Drice~
to any Class C, F, H~ or J licensee uDon presentation to sach whcie
saier or ~mDiovee at the time of ourchase of a special De~i~
issued by the-board to such licensee.
.. ~a) ~verv Class C,

wine from a ~wholesaier, shall a~ediatelv cause such wine
delivered to his licensed Premises, and ~e"shall not thereafter
pe~it such wine t0 be disposed of in any manner except as authorized
by his license.

(13) Al! price postings filed as-required by this regulation shall
a% all times be open to inspection to all trade buyers within the state
of Washington and shall not in any sense be considered confidential.
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ATTACHMENT B

AMENDATORY SECTION

WAC 314-52-070 OUTDOOR ADVERTISING. (Rule 122). (I) "Outdoor
advertising" as used in these regulati6ns shall include any form
of ad~ertlsement of liquor or the service of liquor which is visible
to the general publicfrom a public thoroughfare; PROVIDED, HOWEVER,
That advertisements visible through windows or affixed to exterior
walls of a licensed premises, although visible to the general public,
shall be governed as otherwise provided in these regulations.

(2) "Signs" as used in these regulations shall include all
visual forms of advertising liquor or the service of liquor
whether illuminated.or nonilluminated, single-faced or multiple-faced,
stationary or revolving; PROVIDED, HOWEVER, That "point-of-sale"
signs and material shall be defined and governed as ohherwise pro-
vided in ((%hese-~eg~e%~ns]) WAC 314-52-~i13 (R~le 126.3).

" (3) Sketches, in triplicate, of all outdoor signs advertising
the sale of liquor by a retail licensee, shall be submitted by
the licensee or applicant for board "consideration prior to installa-
tion; PROVIDED, HOWEVER, That outdoor readerboard messages and/or
interior signs visible’ ~hrough a window of a premises will be in
conformance with WAC 314~52-015 (Rule 116.5) and will be submitted
to the local.Liquor Control Board enforcement officer for approval
prior to display. ~ In the event any outdoor signs or outdoor
readerboard messages are.ins~alled without prior approval, the
board reserves the right to require immediate removal regardless
of any expense involved.

(4) Outdoor signs and other outdoor advertising matter shall
be designed, installed and used ~n a manner not offensive to the
public.

(5) No outdoor advertising of liquor shall be placed in proximity
to schools, churches, playfields used primarily by minors, or other
public institutions, nor any place which the board in its discretion
finds c~ntrary to the public interest; PROVIDED, HOldOVER, That
exceptions approved under the provision of RCW 66.24.010(9) shall

Y here.
appI~6) Liquor advertising m~y be displayed on %he inside and outside
of public conveyances.affording transportation or service to the

~~general public, upon prior approva! of the board.
(7) No signs or other advertising matter advertising any brands

of liquor shall be erected or placed on the ~utside of any building
in which liquor is sold at retail; except that~h~a

~.~xt~i;~ wai~i u~ ~I. ~ican~d’"-: .... ~;~4~o~ where the licensed
premiRe~ (other than Class H) occupies a part or all of. the first
floor of a multi-storied building, then a billboard or poster-type
ad((s)) for spirituous liquor may be pla~ed on the roof o~f said
building upon prior approval of the board and subject to local
ordinance: PROVIDED, KOWEVER, That no~_hing in this section shall
.prohibit a brewery or winery from brand advertising on buildings
on the brewery or winery premises.

AMENDATORY SECTION

WAC 314~52-080 ~OVELTYADVERTISING. (~PRSM~Ba~B)) (Rule 123).

-sha~-Be-~se4-~-eenneee~n-w~eh-any-nowe&ey_aave~e~s~ng_~e~_~se;
sa~e-e~-a&s~e&e~-en-~eea&~-£~ee~se4-p~em~ses:~S~e~))(l~ Novelty
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advertising items shall include, but shall not be limited to,
matches, trays, score cards, lighters, blotters, post cards,
pencils, coasters, menu cards, meal checks, napkins, clocks,
calendars, wearing apparel, mugs, glasses, knives, coupons,

lamp shades, ~progr~m folders, program cards, or similar
~ ) on(e~e~es) items     which the logo, liquor brand name or name of
a manufacturer of an alcoholic beverage has been imprinted.

b~and-names-mn~-pr~eee-e~-~q~e~-he-se~vee-e~-me~sT-~eB~e-~enes7
an4-~on-e-s~n-p~eee~-en-o~-ebove-%he-ba~M-be~-as-pe~m~%e~-~y

(2) N~~a,-7~r-r, wholesaler, or importer, or employee
thereof, ~h~ll p_ovide ~irec£1y or.indirectly, any novelty adver-
~’inq items to any re%all licensee; nor shall any retail licensee,
or employee thereof, ac~Any novelty advertising items directly
or indirectly, fro~ an~m~facturer, Wholesaler, Or ~mporter, or
~mployee thereof~ e~ p~ovld~ i~ ~b~ctloA~(2) be!e~-~
~3) AWmanufact~rer, wholesaler, or importer, or employee

i.~thereof, ma~ s~ll, and a retail licensee may purchase, for use,
resale,’or distribution on the [icensed p~emis.es any novelty
advertising items~ c    .’.         "         ¯    ~.~ ef :Re/g_66.28.010,
~ ~14-12-_~ "~,~ ~~]4-52-0]0 (w~ 116) , and a~g-not

sin d~_ The put.chase shall be supported by invoices or g e
vouchers which shall be preserved for two years on premises
~vailable for immediate inspection ~y~gard enforcement o~-~icers.

AMENDATORY SECTION

WAC 314-52-090 ADVERTISING JOINTLY BY RETAILERS AND
MANUFACTURERS, iMPORTEP~5, OR W[{OLESALERS
PROHIBITED. (Rule 124). (i) The name--of a retail licensee
shall not appear in, or as a part Of, or supplementary to, any
advertising Of a manufacturer,, importer or wholesaler.i nor shall

¯ the name of the manufacturer, importer or wholesaler or the
brand name of liquor appear ~n or as a part of, or supplementary
to, the advertising of any retail licensee: P~OVIDED, That a
re~ail licens@e((s)) may advertise brands of beer and wine u~der
the conditions of WAC 314-52-112 and .WAC314-52-I13((4~)).

(2) ~(WA~-~½~-44-8~S44~-~n~)) ROW 66.28.010 shall also
apply to joint advertising insofar as ((%~e~-a~e)) it is re!e-
vant.

~{ENDATORY SECTION

WAC 3~4-52-!i! AD’~RTISING BY (£SASS-H)) RETAIL LZZENSEES--S[J
PP~MISEZ. (R~ie i26.i~. Al! re~ul~tions heretofore
no advertms±ng ((Sy-8£~s~-H)) on-premises by Classes A0 2. -, L, an/
H licensees

(l-~-(Sinee-%he-p~e~e~iei%e-ge~-a-eiess-H-~ee~ee-~s-~Ae
se~v~ee-e~-eemp~e~e-mea~sT)) _Any advertisement by a Class H licensee
which makes a direc~ reference ~o liquor or to the service of liquor
shall mention with equal ~nphasis that food l~-~ available. For the
purpose of clarification, use of such words as bar, barroom, drinks
and cocktails in an advertisement is interpreted as a direct reference
to liquor or the service of liquor; use of such words as dinners,
lunches, steak special, seafood dinners, and restaurant ((aze)) is
interpreted as a reference to the availability of ((eemp~e~e-mee~))
food.
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(2) Fil~ed containers of wine or beer ((may)) shall not be
used for display purposes on dining room tables.

63) Bona fide restaurants holding either a’Class C or
((p~B~e)) Class-M license may display wine bottles in or near
dining rooms of their premises((~-PRS~BEB~-Thn~-Re-~ewe~-eheR

~an~s-~om-~he-same-man~ae~mez-w&~&-~ee-Be-eeRs~e~e~_es_mee%_

n "      .~~ .... (.(BeBa=R~ea~em~s-~e~g~B~_e~e~e~_e_S~ase_e_e~_a .7~Z~’~~&~4-~ass-H-~eeBse)) ..-~~licensees may advertise on

.. luors of Zered for sale on menus, wine lists, back bar~ w all placards~ and table tents((T)) designed for a specific .
lic~see and prided such ads are p~id for by said licensic

who£ese~er-a~peazs-aS-P~e-e~-~he-a~ve~s~7-@he-~e~a~e~-s~a~

(5)

46~)) One ((e~@~e-~mee~)) sign bearing the room.n~e and/or
the words "bar," "cocktails," "lounge," may be placed ih the
vicinity of %he principal entrance(s) ~o thepremises or placed
so as to he visible, from the principal thoroughfare. No such signs
or advertisements shall be installed ator near doorways degigned
for exit p~poses only.

AME~DATORYSECTION

BRAND SIGNS AND POINT-OF-SALE DISPLAYS ON RETAIL LICENSED PREMISES.
(Rule 126.3).

ma~e~ai-~ewe-Re-we~e-~e-~e-~e~e~ew-eMeep~-ae_a~¥e~%iseme~
S~eh-s~g~s-aR~-me~e~&a~-sha&~-~ema&~_~he_p~epem%y_eg_a~a_~e_eAe
mespe~s~B~Y-e97-%~e-ma~ee@~a~e~sT-.~mpem~e~s-e~_w~e~ese~e~s_aRg
e~a~-Be-~emeve~-~mem-@~e-~eeRsea-p~em&ses-w~eR-~ep~aee~_~y_e%~ez

~see-e~-~s~ess,~y-~Me-~e@a&&-~&ee~see~)} Under the l~itations
_~posed by RCW 66.28.010, WAC 314-52-090 (R~e i24) ~d WAC 314-12

~_~R~e 13),_~an~f~ct~rer~, a~po=ters or wholesalers may
=an~ slgns ans poln~-of-saie material under ~e following conditions:

"     .(1) The.br~d signs ~d point-of’sale material shall have
no value to the retailer except as bran~ advertisemen%;, such
slgns as those which provide ill~ination for cash registers,
pool tables and other parts of the premises, have a f~ctional
value and are not a~thorized. The brand s~gns and point-of-sale
material shall remain the property 0f, ~d be the responsibility
of, the m~ufacturers, importers or wholesalers;-such sagns an~
material shall be removed from %he licensed premises when sale of
the brand is discontinued by the retail licensee, or in the event
of .a discontinuance of business by the retail licensee.

Respto CostcoRFP
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(2) No licensee shall put or keep on display in any place
on the licensed premises any signs or point-of-sale material
advertising ((bee~7-~e-e~e~-w~e)) alcoholic beverages unless
the ((~ee~sT-a~es-e~-w~es)) alcoholic beverages so advertised
are actually then. available for sale on such premises; PROVIDED,
That this restriction shall not apply when~((bee~y-e£e-e~-w~e))
alooholic beverage stocks are temporarily depleted.

(3) The term "display" as used herein, shall mean the
exhibition of beer, ale or wine containers and cases,or bottles
or cans outside of cases, together with advertising material,
the purpose of which is to advertise such products to the
prospective purchasers on the premises.

(4) ~The term "oase display" as used herein,, shall mean
beer, ale or wine in cartons or cases only. A handi-pack is.
included in the term ".carton."

(5) The term "point-of sale materia!" as used herein, shall
((mesh)) include such manufacturer, importer or wholesaler-supplied
items as display cards, placards, table tents, display bins, decal-
comanias, price cards,’shelf strips, prodnct ~nformation booklets,
bottle hangers and ((~ny)) other ((%ype-e~)) such brand advertisinq
material for display at the point of sale
~s~e~-~e~e~n)).

AMENDATORYSECTION

WAC 314-52-120 ADVERTISING BY HOLDERSOF SPECIAL OCCASION
CLASS G ((T)) OR J ((SR-K)) RETAIL LICENSES. (Rule 126.6). (I) Ad-
vertising by ho-~ders ’of Special Occasion Class G((7)) or J ((e~-~))
Retail Licenses who use public f.acilities or licensed ~-~ub facilities,
under the provisions of WAC 314-40-080(3), for charitable, civic,
community or private functions, shall be limited to the sale or
service of such liquor as is authorized for sale by the Special
Occasion Retail License held and shal! be limited by such regula-
tions as apply to other retail licensees.

--(2) Illegal advertising at any time during the past five
years, while holding a Special Occasion License, may be cited as
sufficient reason to deny a subsequent application for a license
by a charitable, civic, community or private organization.

p. 4
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I~t)Tt{:E Of: INTENT|ON TO ADOPT, AMEND, OR REPEAL RULES

(Additit~nat iaMll,:lthm Inay bc typed tm back of page)

I 11 N,~ti,’+: is hereby l:iven in :lecorda,ce with ~.he prt~vi.’~i+ms of RCW 34.O4.O25 and ~A~ Z-12-030

the ._ Washin%~on Shahe Liquor Control

WAC 3~ 4-20~I00 BEER WHOLES~E PRICE POSTXNG (Rule-49)

WAC3] 4.-2~-1.90      WINE WHOLESALE ~RICE POSTING (Rule 81)

The t;e~t,ts mad substance of the above proposed amended rules
are se|: £orhh on Attachment A+

(OVER)

(I lEA RING DATE AND PLACE}"
(2) ~lk," ou~} H hd, lriog i:, Io bL" hdd) ~ha! such agency will

9::}0 a.m.                     ’i’uesda~             . ’. Januar~ i0, i~78
(day)                         (da

� Offlee of the Lfquor C~ntrol Board, 5th Floor, Capitol" Plaza Bld~n I~" _ ...... : .......... .
1025 East Un~on Avenue, (place)     Olympia, Washington 9850.4

conduct ;~ hva ~ it~Lt rcl;ltfvc thereto:

(3) a.d Ihal Ihe :Hh}pl}oa. anleadnle.t, or repeal of~ch rules ~]1 take pla~ at

9:3f~ ~:}~: .........
( th,.:}                            (ddy).

in the __. ,          (Same as above)

January i0, 1978
(dale)

(4) The m.h,uiLx ~l,d~’r which lhe,~e r~,les are propo~d is: ’ RCW 66.08 ; 030, RCW 66.08. 060 r
._~rt/_66..9~.070 and_~iat!~ 34 09 ~CW

h* bc rccch’cd by tiffs agency pri~r to Janua~ !0 ~ 1978
(date)

..     9t30 a.m.              ~u~sday         Januar~ 10, 1978.,
(time}"                    (day~                    (d~te)

(Same as ’above) -
(plate)

It’,) Th," ,,d,liliom~l m~fit’e req~tircd by RCW 34.04.025 ha~ been made by maillag cop{as of thi.,, nutice Io all"
rmrson..; ,a h. h,B’r lu.adt: l imcly it:qlleSl of I||is agency for dvl ace not[,:¢ of ils rule- a’,akiug pl’o¢ct.x’liugs

(date)

. ~E OF WASHINGTON

IA(;I’NCY]                                                            -

1977
~ " > CODE REVISER’SOFFICE

(Do IIOt write in this space)

N.IL Tht: ,’ I,It,,,t-dl~l:~ Bin} ICtluite additi,malnol~c¢ p,r~uant to the Open Public Meclin~s Act of 197h ¢unsuh

[Form CR-’I: Ray. 12/1/77]
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NOTES:            i                                                                I,~:6g

~ aatdi~,t~O~ ~ da~s ~ r~om tSc distributi~ ~te of the te~ist~ in which Ihi~ ~oti~ ~1 spear ~ R~W ~4 ~ 0~S; ~4 ~

WAC 314-52-070 OUTDOOR ADVERTISING (Rule 122)

WAC 31~-52-080 NOVELTY AD~RTISING (Rule I~)

WAC 3i~-52-090 ADVERTISIN~ JOINTLY’BY R~..TAI~.ERS AND..MANUFACTURERS,
IMPO~@~RS, OR W~OLESA~RS, PROHIBITED (R~le 124) .....

W~C 314-52-113 r~ND SIGNS ~D POINT-OF-S~E" DI~P~YSO~ ~TAIL
LI~NSRD PREMISES {Rule 126.3) .            ~.~

WAC 314 ,.,~.-120 ADVERTISING BY HO~ERS OF .SPECI~ OCC~ION C~SS ’G
OR J ~’I’~IL LICENSES (Rule 126.6)            ..

.The h; ~.ms and substance of the above proposed amended advertising
. .- rules, are set forth on Attachmen% B.
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~TTAC~MERT A

AMENDATORY SECTION

WAC 314-20-100 BEER WHOLESALE PRICE POSTING (Rule 49).
(l~ Every be’~r wholesaler shal~ file with the Board ah its

officein Olympia a price posting showing the ((4e£~ve~ed)) whole-
sale prices at which any and all brands of beer sold bF suc]~ beer
%~holesaler shall be sold to retailers within the state..

(Z) No price pos:ting shall become effective until fifteen
da~ after the actual filin~ thereo~ with the board. In the
event a price posting is filed before a previous one has Become
effective, the subsequent filing sh~ll nullify said previou~ price
poshln~

(3) Each price posting shall be made on a~ form prepared and
fur~_’ished by the board and shall set forth:

¯ -(a) ~II b~ands, types, packages and contaiaers ~£ beer
offered for sale. by such beerwholesaler.

(b) The ((4e~£ve~e~)) wholesale pricls the=eof ho retail.
licensees, including allowanc~s, if any, fox returned empty con-
tainers.                            ¯

(4) NO beer wholesaler shall sell or offer to sell any
package or container of beer to any retail licensee at a price
d~ffering from the price for such package oz container as shown
in the pri~e posting filed by the beer wholesaler and then in effect.

(5) Quantity dis~ounh~ are. prohibited. No ~rice shall be
posted which is below "cost,".or be!ow "cost of doing husinsss," or
a "loss lead~r," as those term~ a~e’defined in chapter 19.90
Unfair ?~a~tices Act, except as otherwise provided_in such Act.

(6) Wholesale prices on a "close-out" item shall be accep£ed
by the board if in compliance with chapter 19.99 RCW and the item
to be disuontinued has been listed on the state market fox a period
of at’least six months, and hpon ~he further condition that the
wholesaler who posts such a"close-oue price shall not restock~the.item
for a period of one year following the .first effective date of such
’blose-ou~ pri~e.

(7) If an~exlsting written contract or memorandum of oral
agreement between a licensed brewer, certificate of approval ~hol~er,
beer £mporter or beer wh61esaler and a beer wholesaler~ on file in
accordance with ((Be~£a~£~n-~49;~)) WAC 314-20-105 (Rule .49.5),
is terminated by either partF, and a new written contrac~ or
m~orandthm of oral agre~ement is made by such a supplier with anohhero°

beer wholesaler in the affected trade area, the board, after re-
ceiving such new contra~t or memorandum of oral agre~,ent and a
corresponding wholesale price posting from the newly designated beer
wholesaler, may put such filings into effect immediately: PROVIDED,
That prices and other conditions of such filings ~iuh are !n effect
at the time of such termination shall ~ot be change~ *~ntll subsequent
filings are. submitted to the board ind become effective under
regulatory procedures set forth in other subsections of this
regulation and ((ReSu£ah&en-~49v&~)) WAC 314-20-105 (Rule 49~5).

(8) The board may reject any price posting which it deems to
be in violition of this or any other regulation or portion thereof
which would tend to disrupt the orderly eale and distribhtion of
beer. Whenever the board shall reject any pgstlng the licensee sub-
mitting, said posting may be heard by the board and shall have the
burden of showing thatsaid posting is not in violation of regulation
and/or does not tend to disrupt the orderly sal~ and distglbutio~ of

be~r. Thereupon if said posting is accepted it shall beqome effective-
at the time fixed b~ the board. If said posting is rejected, the
last effective posting shall remain in effect unti~such time as an
amended posting is filed and approved,.in accordance-wlth the provisions
of th~s regulation..
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(9) All price postin~s filed.as reqiLired by this regulation
shall n~ all times be open to inspection to all trade buyers within
the sta~e..~ Washingtoh and s~ll not within any sense be considered
conf~denti~l.

%he-p~s~e~4e~ve~e~-p~ee-as-~e~&n~-~n-Re~ae~en-449~7-mey-e~Me

¯ saeh-p~a~@6~m-~ei~ve~y-sha~£-he-made-en~y-apen-p~ese~ea4~e~-ae-%~e

~e-~ea~4-may-p~ese~&~e-e~a-e~a~-Be-~ss~e~-ee-az~eea~£-~eensee

~em-a~d’h~-p~ymen~-by-ehe-£~een~ee-es-ehe-Bom~d-an-ann~m~-~ee-e~

~e-Be~)) ~ny be~r wholesaler or em~yee anthorized by his
Wholesa!e~Temp~e~9~el~ beer at th~holesaler’s po~ted pri6es
¯ o any Class A, B, D, E, H~or G licensee ~p0~’presentation tO S~ch
wholesaler’.or empl~ee at the time of purchase of a special pe~
issued by £h~6~ to such ii~ensee.        ¯

{a) Every Class A,- B, D, E, H,or G licensee’ npon purchasinq
any beer from".a who’zesaier~ shall’ i~edi’a’t61y’ cause suc5 bee9 ~o
be delivered £0~i’s"ii"censed pr~i’ses’~ a~d’ hh shalZ not ~ereaf~er

~;r~t suGh beer %o %e disposed of ~n any m~nner except as authorizedhis ].~.cense, ’

39.53
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AMENDATORY SECT I.ON

WAC 314-24-190 WINE WHOLESALE PRICE POSTING (]’,~].[-~ ,’If )..
(i~} ~very wince wholesaler shall file wifh the boa]:~ ~!. its

office in Olympia a wine price posting, showing the (((-]e.q.-ive~:ed))
wholesale prices at which any and all brands of %~ine of[e~’,?d for
sale by such wine ~,holesaler shal! be sold.to ~-etai].ers %o~i l|,~n the
state.

(2) All price pc. stings must be received by i_be boa].d
later than ~he fffteent-h day of the month, and if apprevcd will
become effective on the first day of the calendar mon~|, fo] lowing

~the date. of such filing. An additional period,-not he 6x~:,.ed five
dal~s will be allowed for revision of a price posti*~g to co~.’rect
errors, omissions, or to meet comp.et~tive price~ f~led du~’~i~g the
current posting period, but a revised posting ~ust be on fJ Je at
t~e.board office by nut,later than the twentieI%h day of [h~" mor, th
in order to become effective on the first day of the ~ex~" ~.;~lendar
month.                                         ¯ .

(3) Filing Date Exception--Whenever the fifteenth day
any mon~ fa!ls on Saturday,. Sunday or a legal holiday, a, ~,riginal
price posting m~y be filed not-later than the close of bus.~ hess
next business day.                ;                         -

" (4) In the event that a. withe wholesaler determines £~ make
no changes in. any items or prices listed, in the last file~], and
approved schednle, such prices listed in the schednle previously
filed and in effect, shall remain.in effect for each succeeding
calendar month unti! a revised or amended schedule is f~.led
approved, as provided herein.

(5) Poshings shall be submitted upon forms l~rescribed and
furnished ~y th.e~board, and shal! set fqrth:

. (a) KII brands, types and sizes of packages or con~a~i,~ers
of wine offered for sale in this state by such wine w|~o].es~
whibh packages or containers shall be limited to th~ siz~>.n
mitred in ((Re~u~e%&en-~66~)) WAC 314724-080 (Rule 66).

(b) The ((de.~eze~)) whelesale prlees thereof within, the
state, which prices shall include the state wine gallonage Lax
OZ seventy-five cents per gal~lon imposed under RCW 66.24. 210.

(6) No wine wholesaler shall sell or offer for sale
package or container of wine at a price differing from %be price
of such item as shown in the price posting then in effect.

(7] Quantity discounhs are prohibited. No price sh~].] be
posted which is below "cost," or below "cost of doing bus[~ess,"
or a "loss leader" as those terms are defined in chaphe~z ].!~. 90
]{CW, Unfair Practices Act, except as otherwise provided in such
Act.

(8) Wholesale prices on a "close-out" item shall b~? ~ucepted
by the board if i~ complian~.e with chapter 19.90 RCW an*d. Lbe item
to ~e discontinued has been listmd on the state m%arket for a period
of at least six months, and upon the further condition hh~t the-
wholesaler who posts such a "close-out" price shall .nok restock
the item for a period of one y4ar following the-first effe~tive
date of s~ch "close-out" price.

(9) If an existing written contract or memorand~a o£ oral
agreement between a domestic winery, certificate of approval
holder, wine importer, or wine wholesaler and a wine wholesaler,
as filed in accordance with ((~.e~e%ie~-48£~)).~qAd ~14L~4-208
(Rule 82), is terminated by either party, and ~ new written
contract or memorand~rm of oral agreement is made by such a s~pplier
with another wine wholesaler in ±he affected trade area, the board~
after receiving suc~ new written contract or m~morandum of oral
agreement, and a corresponding wholesale price posting fro~i% the
newly designated wine wholesaler, ma~ p~t such fil~n@s i~, effect
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immediately: PROVIDED, That prices 6nd other conditions of any
such filings which are in effect at the time of such termination

.sbal! no~ be changed prior to th4 next applicable filing period..
.(10] When a new w~ne wholesaler’s license is issued for the

first ~Ime ~y the board, the holder thereof may :file an initial
price schedule and request that such posting be placed into effect
immediat41y. The beard may grant such apprgval, providing that
such posting is in compliance wfth all other applicable regulakory
require~ehtS, and that contracts and memoranda are on file, in

accordanh~ ~ith ((~eg~4~i~n-~@)) WAC3~4-24~200 (R~le 82).
(II) The board may reject any price posting ~~

thereof which it deems to ~e in vmolation of this or any other
regulitio~ or which wo~id ten~ he dlsrup~ %he orderly sale and
distribu£i6n of wine. Whenever the board shall reject any posting
the lice~eh submitting said posting may be heard by the board and
sha~l have the burden of showing that the posting is not in viola-
.tion,of reghlation and/or does not tend to disrupt the orderly sale
and distributionof wine. ~hereupon if said posting is accepted
it shall’become effective at a t~me fixed by the board. If. said
posting or portion thereof is rejecte~ the last effective posting
shall remain in effect until such time as an .amended posting is

¯ flied and approved in accbrdance, wit.h the provisions of this
.rggu!ition"                         "

(12)~-~eea~&~~enseey-ae~h~s-~p%~ony-ana-,pen-peymeRe-e~

~hae-s~eh-p~a~@e~m-de~ve~y-ahe~-Be-ma~e-on~y-~p~n-p~esen~ae&e~_%o
~he-w&ne-who~esa~e~w-a%-%~e-%~me-e~-s~eh-~e%~we~yy-e~-a-spee~a~

]9~a~-may-p~ese~i~e-ana-sha~-be-&es~ea-~e-a-~e%e&~-~ee~see-upen
~eee~pa-by-%he-bee~d-e~-e~eh-~&e~nsee~s-w~%%en-~e~ese-%~e~e~e~
aB~-~Pe~}-Peymen~-by-~he-~ieensee-ee-t~e~Besm~e~-an-ann~a~-~ee_8~

-~ive-4e~a~e-~e~-eaeh-su~h-spee~a~-~ene~eae~o~-ea£~x--S~eh-w~eee~

ae-whese-p~a~e~-£he-~e@a&~-~&ee~see-~e~es~s-pe~miss~e~_%o_%a~e
de~&ve~Y-O~-w&nez~and-%he-~me-og-%h~-adu££-pe~son-o~_pe~se~s

e~-w~e’~8-a-~e%a~-~ieeaeee-ae-sa~-whe~esa~e~±s-p&ae~emm_~Bei~

p~eee~ee~’-bY-%he-~eee~-~eensee~--S~4A-a~ahe~e&ea%&es_s~e~_~e

ea~a-P~esenee~-~y-~he-~e~a~-~eensee-w&~/a-~e-~up~eaee_eepy_o~

%~e-~ea£@~)) Any wine wholesaler or employee authorized by
wholesaler-employer may sell wine at thewholesaler’s peered pricen
to any C!ass C, F, H_~.. 9r j licensee upon presentation .to such whole-
saler o9 employee at the time of.purchase ~’f a special
issued ~y ~he board-to such licensee.                                   -:

(a) Every Class C, F, H,or J licensee, upon purchasing any
wine from a wholesaler, ~h~ll ~edi~tely cause such wine to be

-delivered to’his licensed ~remises, and.’he shelf not %hereafter
permit s~ch wine to be disposed of in any manner except as authorized
~ his l~cense.¯              "

{13) Al! price postings filed as required by this regulation shal!
at all times be open to inspection to all trade buy~ers within the state
of Washington. and shill not in any sense be considered confidential.
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.ATTACHMENT B

~4ENDATORY SECTION

WAC 314-52-070 OUTDOOR ADVERTISING.(Rule 122). (I) "outdoor
advertising" as used in these regulations shall include any form
of advertisement ofliquor or the service of liquor which is visible
to t~e genera! public from a public thoroughfare; PROVIDED, HOWEVER,
That advertisements visible through windows or affixed to exterior
walls of a licensed premises, although visible to the general public.,
small be governed as 6therwise provided in these ~egulahion~.

(2) "Signs" as used in these regulations shall include all
visual forms of advertising liquor or the service of liquor
whether illuminated or nohill~mlnated, single-faced or miltlple-faced,
stationary or revolving; PROVIDED, HOWEVER, T~at " " polnt-of-sale"
signs and material shall be defined and governed asotherw~.se pro-
vided in ((~eee-~e~e%~e,s)) WAC 314-52-113 (Rule

¯ "(3) Sketehes, in.triplicate, of all outdoor signs advertising
the sale of liquor by a retail ~icensee., shall be submitted by
the licensee or applicant for board consideration prior to installa-
tion; PROVIDED~ HOWEVER, Tha~ outdoor readerboard messages and/or
interior siqns visible t~rough a w---~ow of a premises wil~ be

conformance.with WAC 314~52-015 (Rule 116.5) and wil! be submitted
to the local Liquor Control Boardenfo£’cement officer fo~ approval
prior to display. In the event any 9dtdoor ~igns or outdoor
readerboard messages are.i~stalled without prior approval, the
board reserves the right, to require immediate removal regardless
of any expense involved~

(4) Outdoor signs and other out, our advertising matter shall
be designed, lns~talled and u~ed 15 ~ ~ner not offensiqe to the
p~blic.

(5) No outdoor advertising of llq~or shall be placed ~nproximity
to sbhools, churches, playfields used primarily by minors, or other
public institutions, nor any place which the board in its discretion
finds contrary to the p~blic interest; PRQVIDED, HOWEVER, That
exceptions approved ~%der the provision of ReW 66.24.010~9) shall
apply here.

¯ (6) Liquor advertising m~y be displayed on the insid~ and outsi~e
of public conveyances affording transportation or service to the
general public, upon prior approval of %he board.

(7) No signs Or other advertising matter advertising any brand~
of liquor shall be erected or placed on the ~utside of any building
in which liquor is sold at retail; except that brand signs may be
placed in a simulated window aperture ’~nd installed in or on the
exterior wall of such licensed premises, o~, where the licensed
premises (o%her~than Class H) occupies a part or all.of the first
floor of a multi-storied buil~ing, ~en a bill~oard or poster-type
ad{(s)) for spirituous liquor may be pla~ed on the roof of said
building upon prior~approval of the board and subject to local
ordinance: PROVIDED, HOWEVER, That noShlng in this section shall
prohibit a brewery or winery from brand advertising on buildings
on the brewery or winery premises.

~!4ENDATORY SECTION

WAC 314~52-~80 NOVELTY ADvERTISING. ((PRSH~BaTBB)) (Rule 123).
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advertising items shall include, but shall not be limited to,
mdtches, Grays, score cards, lighters, blotters, post cards,.
pencils, coasters, menu cards,’meal checks, napkins, clocks,
calendars,.Wearing apparel, mugs, glasses, kniveS, coupons, recipe
booklets; ~aMp shades, program folders, prqgram cards, Or similar
((e~e~e~es}) items on which the loqo, "liquor brand name or name of
a manuf~b~@e~ of. an alcoholic beverag~ has been Impri~te~. ((~e

B~si~a-nemeS-en~-p~ees-e£-~q~e~-~e-se=ves-on-menuST-£~B~e-~enes7
a~d-~on-~-s&~-p~aee~-on-o~-abe~e-ehe-BaeM-Be~-as-peEm~ee~-by

(2) NO manufactu£er, wholesaler, or importer, or employee
thereof, shall’provide directly or indir’ictlg, any novelty adver-
tising items to any retail licensee; nor shall ~ny retail licensee,
or employee thereof, accept-any novelty advertising items directly’’~
’6r indirectly, from any manufacturer,~holesaler, o~ importer, or
~pl~ ~ except as pro~ided i~ s~Ibsection (’3) below.

(3) A manufacture~, wholesaler, or importer, or employee
~herebf’, ma_y sell, and a retail licensee may purchase, for use,
resale, or distribution on the licensed .p~emises any novelty -
9dvertisi~g items, con’sistent.w~th provlslons of ROW 66.28.010,
WAC 314-12-140 (Rule 13), WAC 314-52-010 (Rule 116), and ~t not
less than cost, as defined in the Unfair ~ractices Act, chapter
19.90 RCW. The purchase shall be supported by...invoices or slgne_~d
vouchers which shall be preserved for two ye-ars on premises
’available for immediate’.inspeehion by board enforcement officers.

AMENDATORY SECTION~

WAC 314-52-090 ADVERTISING JOINTLY BY RETA!LERS~AND
MANUFACTURERS, I~PORTERSi OR WHOLESALERS
PROHIBITED. (Rule 124). (1) The nab. e--of a retai~ licensee
shall not appear in, or as a part of,~or supplementary to, any~

advertising of a manufacturer,.importer or wholesaler, nor shall
the name of the manufacturer, importer or wholesaler or the-
brand name of liquor appear in or as a part of~ or suppl~ntary
to, the advertising ofany retail licensee: PROVIDED, That a
re~ail lieensee((s)) may advertise brands of beer and wine u~der
the conaitions of WAC 314-52-.112 and WAC 314-52~113((~£~)).

{2} [(WAe-~4-44-8~8~-en~).) RCW 66.28.010 shal~ also
apply to joint advertising insofar as ((~hey-a~e))it is rele-
vant~.

AMENDATORY SECTION                             ,

~AC "314-52-1ii ADVERTiSING. BY (JeT, ASS-H))" RETAIL LICENSEES--ON
PREMISES. {Rule 126.1). All regulations heretofore listed shall apply
~o advertising ((~y-~ess-H)-) on-premises~by Class~s A, B, C, D, and
~ licensees ((~se~-es-~ey-a~e-~e~e~a~)}.

se~v&ee-o~-eemple~e-me~sT)) A_ny ~d~ertisement by a.Cless H licensee
which makes a direct refereDce to liquor or £o the service of l~qnoz
shall ment£on with equal emphasis that food~-~ available. For the
purpose of clarification, use of such words as bar, barroom, drinks
and cocktails in an advertisement is interpreted as a direct reference
to liq~or or the service of liquor; use of such words as dinners,
lunches, steak special, seafood dinners, and restaurant {(e~e)) is
interpreted as a reference, to the availability of
food.
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(2) Filled containers of wine or beer ((may)) shall not be
used for display purposes on dining room tables.

(3) Bona fide restaurants holding either a Class C or
((pmB£~e)) Class H license may display wine bottles in or near
dining rooms of their premise~((~-PRSV~BBB~-~ha~-~e-~ewe~-hha~

pmb££e-eaass-H-&£cenae)) On’premises licensees may advertise on
premises the brands ((name)). of ((w~nes-se£a-~n-ea~a£es-e~-By-%he
~ess)) liquors of~ere~ fo~ sale on menus, wine lists, Sack bar

~ wall placards, ~d table tents((T}) designe~ for a specific
lic~see and prQvided such ads are p’mid for by said"licensee

(5)

~)) One ((s~e-geee~)) sign bearing ~e room name and~or
~e words "b~r," "cocktails," "lo~ge," may b~ placed in the
vicinity of the principa! entr~ce(s) ~o the premises or placed
so as %o be visible from
or advertis~ents shall he ~stalled at’or near doo~ays designed
for exit p~poses only.

A~NDATORY SECTION

WAC 314-52-113
BRAND S~GNS AND POINT-OF-SALE DISPLAYS ON RETAIL-LICENSED PREMI~E~
(Rule 126.~I. ~[Re%a~e~-~an~-slgns-~n~-p~in~e~-sa~e-~ispiays

a~e-s~-~s~ess-~y-~e-~e~a~-~ie~see=)) Under .the llmltat£on~
~posed by R~ 66.28.010, WAC 314-52-090 (Ru~e 124) ~ WAC 314-12-
140 (Rule 13), m~ufaeturers, importers or wholesalers ma~ f~nish
br~d s!gns.and point-of-~al~ maeeria~ u=de~ hh~ follow%ng conditions:

(I) The brand signs ~d ~int-of-sale material shall have
no value to tAe-retailer except as 5rand advertisement; such
szgns as those which provide ill~ination for cash registers,
pool t~les and other parts’ 6f the premises,’ have a
value and are not authorized. The brand sAgns and point-of’sale
material sh~ll remain the property of, and be the responsibility
of, the m~ufacturers,’~porters or wholesalers; s~ch sl~ns and
material shall be ~emoved from the lie@used premxses when ssle of
the brand is discontinued Dy the retail lice~see, Dr in the-event
of a dis~nhi~uance of business by t~e retail licensee.
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(2) NO licensee shall put o~ keep on display in any place
on the licensed premises any signs or point-of-sale material
advertising ((~ee~7-a~e-~n~e~-w~ne)) alcoholic beverages unless
th~ ((B~&~7-a~es-an~e~-w~es)) alcoholic beserages, so advertised.
are ac£d~y then available~for sale on such p~’emises; PROVIDED,
That this ~estziction shall not apply whe~
alcohol~ beverage stocks are temporarily depleted.

(3) The term "display" as used herein, shall mean the
exhibition of beer, ale or wine containers and oases, o~ be~£1es
or cans outside of cases, togethey with adver£ising material,
~he purpose of which is to advertise shah p~gducts to the
prospective purchasers on the premises.

(4~ The term "case display" as used herein~ shall mean
beer, ale or wine in cartons or cases only. Ahandi-pacK is-
include~ in the term "carton."

¯ (5.) Th~ terr~ "point-of sal9 material" as used’herein, shall
((meem)) include .such manufacturer, importer or who!esaler-suppl~ed
items as ~play cards, placards, table tents, display bins, decal-
comanias, price cards, shelf strips, produst i~formation booklets,
bottle, hangers and ((~ny)) other ((%~e-~£)) such brand advertising
mater~al f~r display at £he point of sale

ia/MENDATO RY SECTION

WAC 314-52-120 ADVERTISING BY HOLDERS OF SPECIAL OCCASION
CLASS G ((7)) OR J ((SR-H)) RETAIL LICENSES. (Rule 126.6). (i) Ad-
9ertising by h~-~ders of Special Occasion Class G((7)) or J ((oz-~))
Retail Licenses who use public facilities or licensed cl---~b facilities,
under the ~rovisions of WAC 314-40-880(3), for charitable, civic,
community or private functions, shall be limited to the sale or
service of such liquor ~s is authorized forsale by the Special
Occasion Retail License held and shall beollmited by suoh.~regu’la-
tions~as apply~to other retail licensees.

--(2) ~llegal advertising at any ti~e during the past five
years, whil~ holding a SpeciR10ccasion~nse, may be cited as
sufficient reason to deny a subsequent applmcataon for a license
by a.charitable, civic, comm.unity°or private organization.
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